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Basic meaning of the emotions from the HCE 
 
 
Positive Emotions Basic Meaning 
Contented Feeling or expressing happiness or satisfaction 
Fulfilled Feeling happy because you are getting everything that you 
want from life 
Peaceful Free from disturbance; tranquil 
Optimistic Hopeful and confident about the future 
Encouraged Having more confidence or hope about something 
Happy Feeling or showing pleasure or contentment 
Pleased Feeling or showing pleasure and satisfaction, especially at 
an event or a situation 
Joyful Feeling, expressing, or causing great pleasure and 
happiness 
Relieved No longer feeling distressed or anxious; reassured 
Thrilled A sudden feeling of excitement and pleasure 
Enthusiastic Having or showing intense and eager enjoyment, interest, 
or approval 
Sexy Sexually attractive 
Romantic Conducive to or characterized by the expression of love 
Passionate Having, showing, or caused by strong feelings or beliefs 
Loving Feeling or showing love or great care 
Sentimental Of or prompted by feelings of tenderness, sadness, or 
nostalgia 
Warm-hearted Sympathetic and kind 
Pride A feeling of deep pleasure or satisfaction derived from 
one’s own achievements, the achievements of one’s close 
associates, or from qualities or possessions that are widely 
admired 
Negative 
Emotions 
Basic Meaning 
Angry Feeling or showing strong annoyance, displeasure, or 
hostility; full of anger 
Frustrated 
 
Feeling or expressing distress and annoyance resulting 
from an inability to change or achieve something 
Irritated Showing or feeling slight anger; annoyed 
Unfulfilled Unhappy because you think you should be achieving more 
in your life 
Discontented Dissatisfied, especially with one’s circumstances 
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Envious Wishing you had what another person has 
Jealous Feeling or showing an envious resentment of someone or 
their achievements, possessions, or perceived advantages 
Fear An unpleasant emotion or thought that you have when you 
are frightened or worried by something dangerous, 
painful, or bad that is happening or might happen: 
Scared Fearful; frightened 
Afraid Feeling fear, or feeling worry about the possible results of 
a particular situation 
Panicky Sudden uncontrollable fear or anxiety, often causing 
wildly unthinking behaviour 
Nervous Worried and anxious 
Worried Anxious or troubled about actual or potential problems 
Tense Unable to relax because of nervousness, anxiety, or 
stimulation 
Sad Unhappy or sorry 
Depressed Unhappy and without hope 
Miserable Wretchedly unhappy or uncomfortable 
Helpless Unable to do anything to help yourself or anyone else 
Nostalgia A sentimental longing or wistful affection for a period in 
the past 
Guilty Culpable of or responsible for a specified wrongdoing 
Shame A painful feeling of humiliation or distress caused by the 
consciousness of wrong or foolish behaviour 
Embarrassed to feel awkward, self-conscious, or ashamed 
Ashamed Feeling guilty or embarrassed about something you have 
done or a quality in your character 
Humiliated Make (someone) feel ashamed and foolish by injuring 
their dignity and pride: 
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Antonyms of the emotions from the HCE 	  
Emotions Antonyms Emotions Antonyms Emotions Antonyms 
Happiness Depression 
Gloom 
Misery 
Pain 
Sadness 
Sorrow 
Unhappiness 
Woe 
Thrilled Blasé 
Indifferent 
Unemotional 
Unfeeling 
Unmoved 
Bored 
Peaceful Clamorous 
Disturbed 
Excited 
Noisy 
Turbulent 
Unfriendly 
Violent 
Relieved Distraught 
Sad 
Worried 
Burden 
Discourage 
Hurt 
Trouble 
Upset 
Worry 
Enthusiastic Apathetic 
Disinterested 
Doubting 
Indifferent 
Lethargic 
Pessimistic 
Unenthusiastic 
Unexcited 
Weary 
Pride Humility 
Modesty  
Shyness 
Timidity 
Disgrace 
Encouraged Dampen 
Deject 
Depress 
Deter 
Discourage 
Dispirit 
Contentment Discomfort 
Discontent 
Displeasure 
Dissatisfaction 
Misery 
Sadness 
Unhappiness 
Sentimental Hard-hearted 
Indifferent  
Pragmatic 
Unemotional 
Unromantic 
Unsentimental 
Hopeful Despairing 
Despondent 
Discouraged 
Fearful 
Gloomy 
Hopeless 
Low 
Pessimistic 
Sad 
Contented Depress 
Discontent 
Discontented 
Dissatisfied 
Disturbed 
Unhappy 
Unsatisfied 
Upset 
Romantic Pragmatic 
Realistic 
Unromantic 
Happy Depressed 
Discouraged 
Dissatisfied 
Miserable 
Morose 
Pained 
Fulfilled Disappointed 
Incomplete 
Unfinished 
Unfulfilled 
Unsatisfied 
Passionate Cold 
Cool 
Frigid 
Indifferent 
Uncaring 
Unpassionate 	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Emotions Antonyms Emotions Antonyms Emotions Antonyms 
Pleased Angry 
Annoyed 
Depressed 
Displeased 
Disturbed 
Upset 
Worried 
Nostalgia Bad memories 
Longing 
Pining 
Remorse 
Loving Dislike 
Hate 
Scorn 
Joyful Miserable 
Sad 
Woeful 
Unhappy 
Sorrowful 
Love Dislike 
Hate 
Hatred 
Optimistic Doubt 
Gloom 
Hopelessness 
Pessimism 
Sexy Disgusting 
Unattractive 
Unsexy 
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Emotions Antonyms Emotions Antonyms Emotions Antonyms 
Anger Agreeability 
Calmness 
Contentment 
Enjoyment 
Good nature 
Happiness 
Joy 
Peace 
Pleasantness 
Jealous Confident 
Content 
Satisfied 
Trusting 
Unresentful 
Tense Calm 
Easy-going 
Laid-back 
Relaxed 
Uncaring 
Angry Calm 
Collected 
Content 
Happy 
Joyful 
Joyous 
Fear Bravery 
Courage 
Fearlessness 
Heroism 
Unconcern 
Sadness Cheer 
Gladness 
Happiness 
Joy 
Frustrated Encouraged 
Fulfilled 
Inspirited 
Stimulated 
Uplifted 
Scared Confident 
Encouraged 
Unafraid 
Calm 
Comfort 
Reassure 
Soothe 
Depressed Cheerful 
Comforted 
Encouraged 
Happy 
Satisfied 
Unburdened 
Irritated Angered 
Angry 
Bothered 
Disturbed 
Irked 
Provoked 
Troubled 
Afraid Bold 
Brave 
Composed 
Confident 
Cool 
Courageous 
Fearless 
Heroic 
Intrepid 
Unafraid 
Undaunted 
Valiant 
Sad Cheerful 
Glad 
Happy 
Joyful 
Unfulfilled Contented 
Fulfilled 
Gratified 
Happy 
Pleased 
Satisfied 
Panicky Bold 
Brave 
Courageous 
Inapprehensive 
Unafraid 
Unfearful 
Miserable Cheerful 
Elated 
Happy 
Joyful 
Merry 
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Discontented Content 
Contented 
Happy 
Patient 
Pleased 
Satisfied 
Uncomplaining 
Nervous Brave 
Calm 
Unafraid 
Unnervous 
Unworried 
Helpless Able 
Capable 
Competent 
Enterprising 
Independent 
Resourceful 
Skilled 
Strong 
Envious Comfortable 
Confident 
Content 
Kind 
Pleased 
Unenvious 
Worried Calm 
Untroubled 
Unworried 
Nostalgia  Fond 
memories 
Hearts and 
Flowres 
Emotions Antonyms Emotions Antonyms 
Guilty Guiltless 
Innocent 
Moral 
Right  
Sinless 
Truthful 
Shame Honour 
Pride 
Respect 
Embarrassed Unabashed 
Unashamed 
Unflustered 
Unembarrassed  
Bold 
Ashamed Bold 
Defiant 
Immodest 
Not sorry 
Shameless 
Unregretful 
Unremorseful 
Unself-conscious 
Humiliated Unabashed 
Unashamed 
Undisgraced Unembarrassed 
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Item pool with synonyms & antonyms 
 
Emotions Synonyms Antonyms 
Thrilled Excited 
Stimulated 
Delighted 
Animated 
Elated 
Blasé 
Indifferent 
Unemotional 
Unfeeling 
Unmoved 
Bored 
Peaceful Calm 
Composed 
Gentle 
Tranquil 
Harmonious 
Clamorous 
Disturbed 
Excited 
Noisy 
Turbulent 
Unfriendly 
Violent 
Relieved Allayed 
Relaxed 
Reassured 
Satisfied 
Solaced 
Distraught 
Sad 
Worried 
Burdened 
Discourage 
Hurt 
Troubled 
Upset 
Worried 
Enthusiastic Devoted 
Willing 
Keen 
Passionate 
Intent 
Apathetic 
Disinterested 
Doubting 
Indifferent 
Lethargic 
Pessimistic 
Unexcited 
Weary 
Pride Conceit 
Narcissism 
Honour 
Pleasure 
Respect 
Humility 
Modesty  
Shyness 
Timidity 
Disgrace 
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Emotions Synonyms Antonyms 
Encouraged Applauded 
Praised 
Reassured 
Strengthened 
Comforted 
Dampen 
Dejected 
Depressed 
Deterred 
Discouraged 
Dispirited 
Sentimental Affectionate 
Corny 
Idealistic 
Nostalgic 
 
Hard-hearted 
Indifferent 
Pragmatic 
Unemotional 
Unromantic 
 
Hopeful Enthusiastic 
Trusting 
Expecting 
Aspiring 
Despairing 
Despondent 
Discouraged 
Fearful 
Gloomy 
Hopeless 
Low 
Pessimistic 
Sad 
Contented Cheerful 
Comfortable 
Pleased 
Satisfied 
Happy 
Depressed 
Dissatisfied 
Disturbed 
Unhappy 
Unsatisfied 
Upset 
Romantic Amorous 
Charming 
Poetic 
Whimsical 
Pragmatic 
Realistic 
Unromantic 
Happy Content  
Cheerful 
Delighted 
Gleeful  
Glad 
Joyful 
Merry 
Pleased 
Proud 
Depressed 
Discouraged 
Dissatisfied 
Miserable 
Morose 
Pained 
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Emotions Synonyms Antonyms 
Fulfilled Content 
Peaceful 
Disappointed 
Incomplete 
Unfinished 
Unfulfilled 
Unsatisfied 
Passionate Ardent 
Emotional 
Excited 
Fervent  
Intense  
Romantic 
Cold 
Cool 
Frigid 
Indifferent 
Uncaring 
Unpassionate 
Pleased Content  
Delighted 
Glad 
Happy 
Angry 
Annoyed 
Depressed 
Disturbed 
Upset 
Worried 
Nostalgia Miss 
Romance 
Sentimentality 
Bad memories 
Longing 
Pining 
Remorse 
Joyful Cheerful 
Delighted 
Glad 
Happy 
Merry 
Miserable 
Sad 
Woeful 
Unhappy 
Sorrowful 
Love Adore 
Care 
Like 
Romance 
Dislike 
Hate 
Scorn 
Abhor 
Optimistic Hopeful Doubt 
Gloom 
Hopelessness 
Pessimism 
Sexy Exciting Disgusting 
Unattractive 
Unsexy 
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Emotions Synonyms Antonyms 
Jealous Envious 
Resentful 
Covetous 
Demanding 
Confident  
Content 
Satisfied 
Trusting 
Unresentful 
Tense Anxious 
Agitated 
Irritated 
Uneasy 
Worried 
Calm 
Easy-going 
Laid-back 
Relaxed 
Uncaring 
Angry Annoyed 
Cross 
Maddened 
Wrathful 
Furious 
Calm 
Collected 
Content 
Happy 
Joyful 
Fear Scared 
Afraid 
Phobia 
Fright 
Distress 
Bravery 
Courage 
Fearlessness 
Heroism 
Unconcern 
Frustrated Defeated 
Discouraged 
Resentful 
Disheartened 
Foiled 
Encouraged 
Fulfilled 
Inspirited 
Stimulated 
Uplifted 
Panicky Fearful Bold 
Brave 
Courageous 
Inapprehensive 
Unafraid 
Unfearful 
Miserable Dejected 
Deplorable 
Desolate 
Despondent 
Downhearted 
Cheerful 
Elated 
Happy 
Joyful 
Merry 
Discontented Disappointed 
Dissatisfied 
 
Happy 
Patient 
Pleased 
Satisfied 
Uncomplaining 
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Emotions Synonyms Antonyms 
Nervous Afraid 
Agitated 
Anxious 
Distraught 
Excited 
Fearful 
Shy 
 
Brave 
Calm 
Unafraid 
Unworried 
Excited 
Helpless Vulnerable 
Defenceless 
 
Able 
Capable 
Competent 
Enterprising 
Independent 
Resourceful 
Skilled 
Strong 
Envious Jealous 
Resentful 
 
Comfortable 
Confident 
Content 
Kind 
Pleased 
Worried Anxious 
Concerned 
Disturbed 
Nervous 
Upset 
Calm 
Untroubled 
Reassured 
Comforted 
Soothed 
Guilty Regretful 
Remorseful 
 
Guiltless 
Innocent 
Moral 
Right  
Sinless 
Truthful 
Unfulfilled Dissatisfied Contented 
Fulfilled 
Gratified 
Happy 
Pleased 
Satisfied 
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 Emotions Synonyms Antonyms 
Scared Afraid 
Faint-hearted 
Fearful 
Nervous 
Upset 
Tremulous 
Confident 
Encouraged 
Unafraid 
Calm 
Comfort 
Reassure 
Soothe 
Depressed Dejected 
Desolate 
Despondent 
Disturbed 
Gloomy 
Hopeless 
Miserable 
Pessimistic 
Sad 
Cheerful 
Comforted 
Encouraged 
Happy 
Satisfied 
Unburdened 
Irritated Angry 
Discontented 
Resentful 
Querulous 
Angered 
Angry 
Bothered 
Disturbed 
Irked 
Provoked 
Troubled 
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Emotions Synonyms Antonyms 
Afraid Faint-hearted 
Fear 
Insecure 
Petrified 
Scared 
Upset 
Bold 
Brave 
Composed 
Confident 
Cool 
Courageous 
Fearless 
Heroic 
Intrepid 
Unafraid  
Undaunted 
Valiant 
Sad Bleak 
Dejected 
Desolate 
Despondent 
Gloomy 
Hopeless 
Miserable 
Pathetic 
Sorrowful 
Unhappy 
Cheerful 
Glad 
Happy 
Joyful 
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Phase One Questionnaire 1 
Page 1
Semantics of emotions 1
Dear participant,  
 
Thank you for agreeing to participate in this project. I am undertaking a Masters by Research in the school of Media and 
Communication at RMIT University. The title of my research is: “Developing a semantic scale from the hierarchy of 
emotions of Laros and Steenkamp (2005)”. The purpose of my project is to obtain an understanding of how people view 
and classify certain emotions. My study also aims to provide an understanding of the different sets of opposing emotions 
that are prevalent in consumers’ perspectives. 
 
You have been approached as a participant as someone who can provide antonyms for certain specific words pertaining 
to emotions. The survey is completely voluntary and anonymous. Only demographic data which will not identify you will 
be asked for.  
 
The research will consist of a web-based survey. The results of this research will potentially be used to write conference 
papers and journal articles which will be available publicly. This research has received approval from the RMIT Human 
Research Ethics Committee. The survey should take no more 15 minutes to complete. Your participation is completely 
voluntary and any data you give will be anonymous. No personal information which identifies you will be asked for. Once 
you begin the survey by pressing “Next” below, we will consider that as informed consent to participate. You are able to 
withdraw from the survey at any time. You need to be over 18 years old to participate in this survey. 
 
Participants should be aware that the internet is an insecure public network that gives rise to the potential risks. The 
project will use an external site to create, collect and analyse data collected in a survey format. The site we are using is 
SurveyMonkey. The responses you provide to the survey will be stored on a host server to be used by Tej pochun. No 
personal information which identifies you will be stored as data. We will import the data we collect to the RMIT server 
where it will be stored securely for a period of five (5) years.  
 
If you have any queries regarding this project you can contact either Professor Linda Brennan on 9925 2842 or Tej 
Pochun. 
 
 
Kind regards, 
 
 
Tej Pochun 
School of Media and Communication 
RMIT University Professor  
 
Linda Brennan (Senior Supervisor) 
School of Media and Communication 
RMIT University 
 
Any complaints about your participation in this project may be directed to the Executive Officer, RMIT Human Research 
Ethics Committee, Research & Innovation, RMIT, GPO Box 2476V, Melbourne, 3001. The telephone number is (03) 9925 
2251.  
Details of the complaints procedure are available from the above address.  
See also http://rmit.edu.au/rd/hrec_complaints 
CHEAN project number, 28/03/2011, v.1 
Thank you for agreeing to participate in this research. We are trying to find out what words people use to describe their 
feelings.  
 
 
1. Plain Language Statement
 
2. 
Page 2
Semantics of emotions 1
 
Please be aware that this survey is about words and their opposites. At times the survey may feel repetitive but all the 
questions are necessary for us to gather the information that we need to write another more in depth survey. Your 
patience and honesty when filling out this survey will be very much appreciated. 
1. Please tell us what other word(s) you think of when you see the following emotions. 
On this page you will see a number of questions related to the words in the previous question. 
 
Please select from the drop down menus the answer you believe to be most accurate. 
 
There is no right or wrong answer so please think carefully and take your time. 
1. The first word we would like your opinion on is 
2. The next word we would like your opinion on is 
3. The next word we are trying to get your opinion on is 
4. The next word we would like your opinion on is 
5. The next word we would like your opinion on is 
On this page we would like your opinion on the level of affect that the words have on you.  
 
Please think about how intensely the words/emotions affect you and then rank on the scale. 
*
Thrilled
Peaceful
Relieved
Enthusiastic
Pride
 
3. 
 Thrilled is the same as The opposite of thrilled is As a feeling, thrilled is
Thrilled 6 6 6
 Peaceful is the same as The opposite of peaceful is As a feeling, peaceful is
Peaceful 6 6 6
 Relieved is the same as The opposite of relieved is As a feeling, relieved is
Relieved 6 6 6
 Enthusiastic is the same as The opposite of enthusiastic is As a feeling, enthusiastic is
Enthusiastic 6 6 6
 Pride is the same as The opposite of pride is As a feeling, pride is
Pride 6 6 6
 
4. 
Page 3
Semantics of emotions 1
1. Please tell us what you think about the following emotions in terms of the level of 
affect they have on you. 
This second part of the survey is the same as the first part but with a different set of words.  
 
1. Please tell us what other word(s) you think of when you see the following emotions. 
As in the first part of the survey, on this page you will see a number of questions related to the words in the previous 
question. 
 
Please select from the drop down menus the answer you believe to be most accurate. 
 
There is no right or wrong answer so please think carefully and take your time. 
1. The next word we would like your opinion on is 
2. The next word we would like your opinion on is 
3. The next word we would like your opinion on is 
 Low level of effect 2 3 4 High level of effect
Thrilled nmlkj nmlkj nmlkj nmlkj nmlkj
Peaceful nmlkj nmlkj nmlkj nmlkj nmlkj
Relieved nmlkj nmlkj nmlkj nmlkj nmlkj
Enthusiastic nmlkj nmlkj nmlkj nmlkj nmlkj
Pride nmlkj nmlkj nmlkj nmlkj nmlkj
 
5. 
*
Jealous
Tense
Angry
Fear
Frustrated
 
6. 
 Jealous is the same as The opposite of jealous is As a feeling, jealous is
Jealous 6 6 6
 Tense is the same as The opposite of tense is As a feeling, tense is
Tense 6 6 6
 Angry is the same as The opposite of angry is As a feeling, angry is
Angry 6 6 6
Page 4
Semantics of emotions 1
4. The next word we would like your opinion on is 
5. The last word we would like your opinion on is 
As in the first part, on this page we would like your opinion on the level of affect that the words have on you.  
 
Please think about how intensely the words/emotions affect you and then rank on the scale. 
1. Please tell us what you think about the following emotions in terms of the level of 
affect they have on you. 
You have reached the end of the survey. 
 
Thank you very much for your participation. 
 Fear is The opposite of fear is As a feeling, fear is
Fear 6 6 6
 Frustrated is the same as The opposite of frustrated is As a feeling, frustrated is
Frustrated 6 6 6
 
7. 
 Low level of effect 2 3 4 High level of effect
Jealous nmlkj nmlkj nmlkj nmlkj nmlkj
Tense nmlkj nmlkj nmlkj nmlkj nmlkj
Angry nmlkj nmlkj nmlkj nmlkj nmlkj
Fear nmlkj nmlkj nmlkj nmlkj nmlkj
Frustrated nmlkj nmlkj nmlkj nmlkj nmlkj
 
8. Thank you
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Phase One Questionnaire 2 
Page 1
Semantics of emotions 2
Dear participant,  
 
Thank you for agreeing to participate in this project. I am undertaking a Masters by Research in the school of Media and 
Communication at RMIT University. The title of my research is: “Developing a semantic scale from the hierarchy of 
emotions of Laros and Steenkamp (2005)”. The purpose of my project is to obtain an understanding of how people view 
and classify certain emotions. My study also aims to provide an understanding of the different sets of opposing emotions 
that are prevalent in consumers’ perspectives. 
 
You have been approached as a participant as someone who can provide antonyms for certain specific words pertaining 
to emotions. The survey is completely voluntary and anonymous. Only demographic data which will not identify you will 
be asked for.  
 
The research will consist of a web-based survey. The results of this research will potentially be used to write conference 
papers and journal articles which will be available publicly. This research has received approval from the RMIT Human 
Research Ethics Committee. The survey should take no more 15 minutes to complete. Your participation is completely 
voluntary and any data you give will be anonymous. No personal information which identifies you will be asked for. Once 
you begin the survey by pressing “Next” below, we will consider that as informed consent to participate. You are able to 
withdraw from the survey at any time. You need to be over 18 years old to participate in this survey. 
 
Participants should be aware that the internet is an insecure public network that gives rise to the potential risks. The 
project will use an external site to create, collect and analyse data collected in a survey format. The site we are using is 
SurveyMonkey. The responses you provide to the survey will be stored on a host server to be used by Tej pochun. No 
personal information which identifies you will be stored as data. We will import the data we collect to the RMIT server 
where it will be stored securely for a period of five (5) years.  
 
If you have any queries regarding this project you can contact either Professor Linda Brennan on 9925 2842 or Tej 
Pochun. 
 
 
Kind regards, 
 
 
Tej Pochun 
School of Media and Communication 
RMIT University Professor Linda Brennan (Senior Supervisor) 
School of Media and Communication 
RMIT University 
 
Any complaints about your participation in this project may be directed to the Executive Officer, RMIT Human Research 
Ethics Committee, Research & Innovation, RMIT, GPO Box 2476V, Melbourne, 3001. The telephone number is (03) 9925 
2251.  
Details of the complaints procedure are available from the above address.  
See also http://rmit.edu.au/rd/hrec_complaints 
CHEAN project number, 28/03/2011, v.1 
Thank you for agreeing to participate in this research. We are trying to find out what words people use to describe their 
feelings.  
 
Please be aware that this survey is about words and their opposites. At times the survey may feel repetitive but all the 
 
1. Plain Language Statement
 
2. 
Page 2
Semantics of emotions 2
questions are necessary for us to gather the information that we need to write another more in depth survey. Your 
patience and honesty when filling out this survey will be very much appreciated. 
1. Please tell us what other word(s) you think of when you see the following emotions. 
On this page you will see a number of questions related to the words in the previous question. 
 
Please select from the drop down menus the answer you believe to be most accurate. 
 
There is no right or wrong answer so please think carefully and take your time. 
1. The first word we would like your opinion on is 
2. The next word we would like your opinion on is 
3. The next word we are trying to get your opinion on is 
4. The next word we would like your opinion on is 
5. The next word we would like your opinion on is 
On this page we would like your opinion on the level of affect that the words have on you.  
 
Please think about how intensely the words/emotions affect you and then rank on the scale. 
*
Encouraged
Sentimental
Hopeful
Contented
Romantic
 
3. 
 Encouraged is the same as The opposite of encouraged is As a feeling, encouraged is
Encouraged 6 6 6
 Sentimental is the same as The opposite of sentimental is As a feeling, sentimental is
Sentimental 6 6 6
 Hopeful is the same as The opposite of hopeful is As a feeling, hopeful is
Hopeful 6 6 6
 Contented is the same as The opposite of contented is As a feeling, contented is
Contented 6 6 6
 Romantic is the same as The opposite of romantic is As a feeling, romantic is
Romantic 6 6 6
 
4. 
Page 3
Semantics of emotions 2
1. Please tell us what you think about the following emotions in terms of the level of 
affect they have on you. 
This second part of the survey is the same as the first part but with a different set of words.  
 
1. Please tell us what other word(s) you think of when you see the following emotions. 
As in the first part of the survey, on this page you will see a number of questions related to the words in the previous 
question. 
 
Please select from the drop down menus the answer you believe to be most accurate. 
 
There is no right or wrong answer so please think carefully and take your time. 
1. The next word we would like your opinion on is 
2. The next word we would like your opinion on is 
3. The next word we would like your opinion on is 
 Low level of effect 2 3 4 High level of effect
Encouraged nmlkj nmlkj nmlkj nmlkj nmlkj
Peaceful nmlkj nmlkj nmlkj nmlkj nmlkj
Hopeful nmlkj nmlkj nmlkj nmlkj nmlkj
Contented nmlkj nmlkj nmlkj nmlkj nmlkj
Romantic nmlkj nmlkj nmlkj nmlkj nmlkj
 
5. 
*
Scared
Depressed
Irritated
Afraid
Sad
 
6. 
 Scared is the same as The opposite of scared is As a feeling, scared is
Scared 6 6 6
 Depressed is the same as The opposite of depressed is As a feeling, depressed is
Depressed 6 6 6
 Irritated is the same as The opposite of irritated is As a feeling, irritated is
Irritated 6 6 6
Page 4
Semantics of emotions 2
4. The next word we would like your opinion on is 
5. The last word we would like your opinion on is 
As in the first part, on this page we would like your opinion on the level of affect that the words have on you.  
 
Please think about how intensely the words/emotions affect you and then rank on the scale. 
1. Please tell us what you think about the following emotions in terms of the level of 
affect they have on you. 
You have reached the end of the survey. 
 
Thank you very much for your participation. 
 Afraid is The opposite of afraid is As a feeling, afraid is
Afraid 6 6 6
 Sad is the same as The opposite of sad is As a feeling, sad is
Sad 6 6 6
 
7. 
 Low level of effect 2 3 4 High level of effect
Scared nmlkj nmlkj nmlkj nmlkj nmlkj
Depressed nmlkj nmlkj nmlkj nmlkj nmlkj
Irritated nmlkj nmlkj nmlkj nmlkj nmlkj
Afraid nmlkj nmlkj nmlkj nmlkj nmlkj
Sad nmlkj nmlkj nmlkj nmlkj nmlkj
 
8. Thank you
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Phase One Questionnaire 3 
Page 1
Semantics of emotions 3
Dear participant,  
 
Thank you for agreeing to participate in this project. I am undertaking a Masters by Research in the school of Media and 
Communication at RMIT University. The title of my research is: “Developing a semantic scale from the hierarchy of 
emotions of Laros and Steenkamp (2005)”. The purpose of my project is to obtain an understanding of how people view 
and classify certain emotions. My study also aims to provide an understanding of the different sets of opposing emotions 
that are prevalent in consumers’ perspectives. 
 
You have been approached as a participant as someone who can provide antonyms for certain specific words pertaining 
to emotions. The survey is completely voluntary and anonymous. Only demographic data which will not identify you will 
be asked for.  
 
The research will consist of a web-based survey. The results of this research will potentially be used to write conference 
papers and journal articles which will be available publicly. This research has received approval from the RMIT Human 
Research Ethics Committee. The survey should take no more 15 minutes to complete. Your participation is completely 
voluntary and any data you give will be anonymous. No personal information which identifies you will be asked for. Once 
you begin the survey by pressing “Next” below, we will consider that as informed consent to participate. You are able to 
withdraw from the survey at any time. You need to be over 18 years old to participate in this survey. 
 
Participants should be aware that the internet is an insecure public network that gives rise to the potential risks. The 
project will use an external site to create, collect and analyse data collected in a survey format. The site we are using is 
SurveyMonkey. The responses you provide to the survey will be stored on a host server to be used by Tej pochun. No 
personal information which identifies you will be stored as data. We will import the data we collect to the RMIT server 
where it will be stored securely for a period of five (5) years.  
 
If you have any queries regarding this project you can contact either Professor Linda Brennan on 9925 2842 or Tej 
Pochun. 
 
 
Kind regards, 
 
 
Tej Pochun 
School of Media and Communication 
RMIT University  
Professor Linda Brennan (Senior Supervisor) 
School of Media and Communication 
RMIT University 
 
Any complaints about your participation in this project may be directed to the Executive Officer, RMIT Human Research 
Ethics Committee, Research & Innovation, RMIT, GPO Box 2476V, Melbourne, 3001. The telephone number is (03) 9925 
2251.  
Details of the complaints procedure are available from the above address.  
See also http://rmit.edu.au/rd/hrec_complaints 
CHEAN project number, 28/03/2011, v.1 
Thank you for agreeing to participate in this research. We are trying to find out what words people use to describe their 
feelings.  
 
 
1. Plain Language Statement
 
2. 
Page 2
Semantics of emotions 3
Please be aware that this survey is about words and their opposites. At times the survey may feel repetitive but all the 
questions are necessary for us to gather the information that we need to write another more in depth survey. Your 
patience and honesty when filling out this survey will be very much appreciated. 
1. Please tell us what other word(s) you think of when you see the following emotions. 
On this page you will see a number of questions related to the words in the previous question. 
 
Please select from the drop down menus the answer you believe to be most accurate. 
 
There is no right or wrong answer so please think carefully and take your time. 
1. The first word we would like your opinion on is 
2. The next word we would like your opinion on is 
3. The next word we are trying to get your opinion on is 
4. The next word we would like your opinion on is 
5. The next word we would like your opinion on is 
On this page we would like your opinion on the level of affect that the words have on you.  
 
Please think about how intensely the words/emotions affect you and then rank on the scale. 
*
Happy
Fulfilled
Passionate
Pleased
Nostalgia
 
3. 
 Happy is the same as The opposite of happy is As a feeling, happy is
Happy 6 6 6
 Fulfilled is the same as The opposite of fulfilled is As a feeling, fulfilled is
Fulfilled 6 6 6
 Passionate is the same as The opposite of passionate is As a feeling, passionate is
Passionate 6 6 6
 Pleased is the same as The opposite of pleased is As a feeling, pleased is
Pleased 6 6 6
 Nostalgia is the same as The opposite of nostalgia is As a feeling, nostalgia is
Nostalgia 6 6 6
 
4. 
Page 3
Semantics of emotions 3
1. Please tell us what you think about the following emotions in terms of the level of 
affect they have on you. 
This second part of the survey is the same as the first part but with a different set of words.  
 
1. Please tell us what other word(s) you think of when you see the following emotions. 
As in the first part of the survey, on this page you will see a number of questions related to the words in the previous 
question. 
 
Please select from the drop down menus the answer you believe to be most accurate. 
 
There is no right or wrong answer so please think carefully and take your time. 
1. The next word we would like your opinion on is 
2. The next word we would like your opinion on is 
3. The next word we would like your opinion on is 
 Low level of effect 2 3 4 High level of effect
Happy nmlkj nmlkj nmlkj nmlkj nmlkj
Fulfilled nmlkj nmlkj nmlkj nmlkj nmlkj
Passionate nmlkj nmlkj nmlkj nmlkj nmlkj
Pleased nmlkj nmlkj nmlkj nmlkj nmlkj
Nostalgia nmlkj nmlkj nmlkj nmlkj nmlkj
 
5. 
*
Panicky
Miserable
Discontented
Nervous
 
6. 
 Panicky is the same as The opposite of panicky is As a feeling, panicky is
Panicky 6 6 6
 Miserable is the same as The opposite of miserable is As a feeling, miserable is
Miserable 6 6 6
 Discontented is the same as The opposite of discontented is As a feeling, discontented is
Discontented 6 6 6
Page 4
Semantics of emotions 3
4. The last word we would like your opinion on is 
As in the first part, on this page we would like your opinion on the level of affect that the words have on you.  
 
Please think about how intensely the words/emotions affect you and then rank on the scale. 
1. Please tell us what you think about the following emotions in terms of the level of 
affect they have on you. 
You have reached the end of the survey. 
 
Thank you very much for your participation. 
 Nervous is The opposite of nervous is As a feeling, nervous is
Nervous 6 6 6
 
7. 
 Low level of effect 2 3 4 High level of effect
Panicky nmlkj nmlkj nmlkj nmlkj nmlkj
Miserable nmlkj nmlkj nmlkj nmlkj nmlkj
Discontented nmlkj nmlkj nmlkj nmlkj nmlkj
Nervous nmlkj nmlkj nmlkj nmlkj nmlkj
 
8. Thank you
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Phase One Questionnaire 4 
Page 1
Semantics of emotions 4
Dear participant,  
 
Thank you for agreeing to participate in this project. I am undertaking a Masters by Research in the school of Media and 
Communication at RMIT University. The title of my research is: “Developing a semantic scale from the hierarchy of 
emotions of Laros and Steenkamp (2005)”. The purpose of my project is to obtain an understanding of how people view 
and classify certain emotions. My study also aims to provide an understanding of the different sets of opposing emotions 
that are prevalent in consumers’ perspectives. 
 
You have been approached as a participant as someone who can provide antonyms for certain specific words pertaining 
to emotions. The survey is completely voluntary and anonymous. Only demographic data which will not identify you will 
be asked for.  
 
The research will consist of a web-based survey. The results of this research will potentially be used to write conference 
papers and journal articles which will be available publicly. This research has received approval from the RMIT Human 
Research Ethics Committee. The survey should take no more 15 minutes to complete. Your participation is completely 
voluntary and any data you give will be anonymous. No personal information which identifies you will be asked for. Once 
you begin the survey by pressing “Next” below, we will consider that as informed consent to participate. You are able to 
withdraw from the survey at any time. You need to be over 18 years old to participate in this survey. 
 
Participants should be aware that the internet is an insecure public network that gives rise to the potential risks. The 
project will use an external site to create, collect and analyse data collected in a survey format. The site we are using is 
SurveyMonkey. The responses you provide to the survey will be stored on a host server to be used by Tej pochun. No 
personal information which identifies you will be stored as data. We will import the data we collect to the RMIT server 
where it will be stored securely for a period of five (5) years.  
 
If you have any queries regarding this project you can contact either Professor Linda Brennan on 9925 2842 or Tej 
Pochun. 
 
 
Kind regards, 
 
 
Tej Pochun 
School of Media and Communication 
RMIT University  
Professor Linda Brennan (Senior Supervisor) 
School of Media and Communication 
RMIT University 
 
Any complaints about your participation in this project may be directed to the Executive Officer, RMIT Human Research 
Ethics Committee, Research & Innovation, RMIT, GPO Box 2476V, Melbourne, 3001. The telephone number is (03) 9925 
2251.  
Details of the complaints procedure are available from the above address.  
See also http://rmit.edu.au/rd/hrec_complaints 
CHEAN project number, 28/03/2011, v.1 
Thank you for agreeing to participate in this research. We are trying to find out what words people use to describe their 
feelings.  
 
 
1. Plain Language Statement
 
2. 
Page 2
Semantics of emotions 4
Please be aware that this survey is about words and their opposites. At times the survey may feel repetitive but all the 
questions are necessary for us to gather the information that we need to write another more in depth survey. Your 
patience and honesty when filling out this survey will be very much appreciated. 
1. Please tell us what other word(s) you think of when you see the following emotions. 
On this page you will see a number of questions related to the words in the previous question. 
 
Please select from the drop down menus the answer you believe to be most accurate. 
 
There is no right or wrong answer so please think carefully and take your time. 
1. The first word we would like your opinion on is 
2. The next word we would like your opinion on is 
3. The next word we are trying to get your opinion on is 
4. The next word we would like your opinion on is 
On this page we would like your opinion on the level of affect that the words have on you.  
 
Please think about how intensely the words/emotions affect you and then rank on the scale. 
*
Joyful
Love
Optimistic
Sexy
 
3. 
 Joyful is the same as The opposite of joyful is As a feeling, joyful is
Joyful 6 6 6
 Love is the same as The opposite of love is As a feeling, love is
Love 6 6 6
 Optimistic is the same as The opposite of optimistic is As a feeling, optimistic is
Optimistic 6 6 6
 Sexy is the same as The opposite of sexy is As a feeling, sexy is
Sexy 6 6 6
 
4. 
Page 3
Semantics of emotions 4
1. Please tell us what you think about the following emotions in terms of the level of 
affect they have on you. 
This second part of the survey is the same as the first part but with a different set of words.  
 
1. Please tell us what other word(s) you think of when you see the following emotions. 
As in the first part of the survey, on this page you will see a number of questions related to the words in the previous 
question. 
 
Please select from the drop down menus the answer you believe to be most accurate. 
 
There is no right or wrong answer so please think carefully and take your time. 
1. The next word we would like your opinion on is 
2. The next word we would like your opinion on is 
3. The next word we would like your opinion on is 
 Low level of effect 2 3 4 High level of effect
Joyful nmlkj nmlkj nmlkj nmlkj nmlkj
Love nmlkj nmlkj nmlkj nmlkj nmlkj
Optimistic nmlkj nmlkj nmlkj nmlkj nmlkj
Sexy nmlkj nmlkj nmlkj nmlkj nmlkj
 
5. 
*
Helpless
Envious
Worried
Guilty
Unfulfilled
 
6. 
 Helpless is the same as The opposite of helpless is As a feeling, helpless is
Helpless 6 6 6
 Envious is the same as The opposite of envious is As a feeling, envious is
Envious 6 6 6
 Worried is the same as The opposite of worried is As a feeling, worried is
Worried 6 6 6
Page 4
Semantics of emotions 4
4. The next word we would like your opinion on is 
5. The last word we would like your opinion on is 
As in the first part, on this page we would like your opinion on the level of affect that the words have on you.  
 
Please think about how intensely the words/emotions affect you and then rank on the scale. 
1. Please tell us what you think about the following emotions in terms of the level of 
affect they have on you. 
You have reached the end of the survey. 
 
Thank you very much for your participation. 
 Guilty is The opposite of guilty is As a feeling, guilty is
Guilty 6 6 6
 Unfulfilled is the same as The opposite of unfulfilled is As a feeling, unfulfilled is
Unfulfilled 6 6 6
 
7. 
 Low level of effect 2 3 4 High level of effect
Helpless nmlkj nmlkj nmlkj nmlkj nmlkj
Envious nmlkj nmlkj nmlkj nmlkj nmlkj
Worried nmlkj nmlkj nmlkj nmlkj nmlkj
Guilty nmlkj nmlkj nmlkj nmlkj nmlkj
Unfulfilled nmlkj nmlkj nmlkj nmlkj nmlkj
 
8. Thank you
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Results for Phase One  
Appendix H: Survey 1 Results
Answer Options Response Percent Response Count
Thrilled 100.0% 24
Peaceful 100.0% 24
Relieved 95.8% 23
Enthusiastic 100.0% 24
Pride 100.0% 24
24
0
Number Thrilled Peaceful Relieved Enthusiastic Pride
1 action harmony relaxed energized prejudice
2 exstatic quiet relax excited proud
3 excited calm phew! exuberant honour
4 scare happy balance exciting achievements
5 excited tranquil happy excited self-esteem
6 ecstatic calm calm over the top joyful
7 excited calm relaxed energetic satisfaction
8 happy, excited, overjoyed calm, tranquille, quiet free, eager, happy, motivated satisfied, happiness, happy
9 frighten cool smile nice confident
10 elated, excited, delighted serene, calm, restful glad, relaxed energetic, gung ho, yee-haa snobby, arrogant, elegant, detached, composed
11 elated, excited, ecstatic, happy rested, whole, enlightened letting go energetic, motivated, driven achievement
12 excited relaxed okay fun stuck up
13 Happy War Sleep Fun Envy
14 surprise, rollercoaster, excited calm, stress-free, happy relax, loose eager, anxious narcissistic, provincial, selfish
15 happy, excited, amazed quiet, serene a load off my mind eager, care ego
16 excited calm sigh awesome honoured
17 joy spellbind calm confident humble
18 excited relaxing eager joy
19 Excited Resting Relaxed Energetic Achievement
20 excited relaxed alleviated engaged egotism
21 excited, happy resting, quiet, beer happy excited something I have done
22 unexcited , excited stormy, quite worried, relief half-hearted, eager dissapointment,
23 Rapt, awesome quiet, sleepy, relaxed relaxed excited show-off
24 scared, excited, happy, relaxed, tense, fast, excited, pushy (nothing)
skipped question
Please tell us what other word(s) you think of when you see the following 
emotions.
answered question
Semantics of emotions 1: Question 1
Excited Stimulated Delighted Animated Elated Response Count
15 0 2 0 5 22
Blasé Indifferent Unemotional Unfeeling Unmoved Bored Response Count
3 5 0 1 4 9 22
A neutral 
feeling
Both positive 
and negative
A negative 
feeling
A positive 
feeling
Response 
Count
0 3 0 19 22
Question 
Totals
22
2
Semantics of emotions 1: Question 2
As a feeling, thrilled is
answered question
Thrilled is the same as
Answer Options
Thrilled
Thrilled
The first word we would like your opinion on is 
The opposite of thrilled is
Answer Options
skipped question
Answer Options
Thrilled
Answer Options Calm Composed Gentle Tranquil Harmonious Response Count
Peaceful 7 0 0 11 4 22
Answer Options Clamorous Disturbed Excited Noisy Turbulent Unfriendly Violent Response Count
Peaceful 2 4 0 2 11 0 3 22
Answer Options A neutral feeling
Both positive 
and negative
A negative 
feeling
A positive 
feeling
Response 
Count
Peaceful 1 2 0 19 22
Question 
Totals
22
2
The next word we would like your opinion on is 
The opposite of peaceful is
skipped question
Semantics of emotions 1: Question 3
As a feeling, peaceful is
answered question
Peaceful is the same as
Answer Options Allayed Relaxed Reassured Satisfied Solaced Response Count
Relieved 3 7 9 1 2 22
Answer Options Distraught Sad Worried Burdened Discourage Hurt Troubled Upset Response Count
Relieved 0 0 8 11 0 0 3 0 22
Answer Options A neutral feeling
Both positive 
and negative
A negative 
feeling
A positive 
feeling
Response 
Count
Relieved 0 2 0 20 22
Question 
Totals
22
2
The next word we are trying to get your opinion on is 
The opposite of relieved is
skipped question
Semantics of emotions 1: Question 4
As a feeling, relieved is
answered question
Relieved is the same as
Answer Options Devoted Willing Keen Passionate Intent Response Count
Enthusiastic 0 1 8 13 0 22
Answer Options Apathetic Disinterested Doubting Indifferent Lethargic Pessimistic Unexcited Weary Response Count
Enthusiastic 7 4 0 6 3 1 1 0 22
Answer Options A neutral feeling
Both positive 
and negative
A negative 
feeling
A positive 
feeling
Response 
Count
Enthusiastic 0 4 0 18 22
Question 
Totals
22
2
The next word we would like your opinion on is 
The opposite of enthusiastic is
skipped question
Semantics of emotions 1: Question 5
As a feeling, enthusiastic is
answered question
Enthusiastic is the same as
Answer Options Conceit Narcissism Honour Pleasure Respect Response Count
Pride 3 3 12 2 2 22
Answer Options Humility Modesty Shyness Timidity Disgrace Response Count
Pride 5 4 1 3 9 22
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Pride 11 0 10 1 22
Question 
Totals
22
2
The next word we would like your opinion on is 
The opposite of pride is
skipped question
Semantics of emotions 1: Question 6
As a feeling, pride is
answered question
Pride is the same as
Answer Options Low level of effect 2 3 4 High level of effect Rating Average Response Count
Thrilled 1 3 5 6 7 3.68 22
Peaceful 1 1 6 10 4 3.68 22
Relieved 0 0 10 7 5 3.77 22
Enthusiastic 0 1 5 10 6 3.95 22
Pride 1 3 7 6 5 3.50 22
22
2
Answer Options Response Percent Response Count
Jealous 100.0% 20
Tense 100.0% 20
Angry 100.0% 20
Fear 100.0% 20
Frustrated 100.0% 20
20
4
Number Jealous Tense Angry Fear Frustrated
1 greedy uncomfortable birds angst unhappy
2 envious, possessive worried rage, furious scared irritated
3 envy intensified frustrated scare irritated
4 envy stressed frustrated afraid upset
5 wary nervous unpredictable scared annoyed
6 envious stressed mad trepidation annoyed
7 envious, green, bitter, twisted, coveting stressed, suspense, taught, highly strung Rage, hostile, mad, livid, apoplectic, outraged scared, afraid, horrified, terrified, annoyed, ticked off,
8 envious uptight explosive, heated, tense afraid annoyed
9 hurt worried uncontrolled dark no way out
10 bitch, anger, self-worth uptight, anxious slap, burst out, shout hide, disappear, invisible, uneasy give up, sigh, helpless
11 hatred, envy, green discomfort outraged scared disheartened
12 Envy Strained maddened Worry Dissappointed
13 envy stress mad concern give up
14 Resentful Stressed Enraged Loathing Constrained
15 envy uptight mad scared anxious
16 envious agitated rage anxiety obstruction
17 envy uptight mad paranoia uptight
18 envious, relax, uptight mad, calm, afraid, unafraid fed up
19 greed eyed monster stressed upset scared annoyed
20 green, envy, hopeless nervous upset, seeing red afraid, boxed in,
Please tell us what other word(s) you think of when you see the following emotions.
skipped question
Semantics of emotions 1: Question 8
answered question
skipped question
Please tell us what you think about the following emotions in terms of the level of affect they have on you.
answered question
Semantics of emotions 1: Question 7
Answer Options Envious Resentful Covetous Demanding Response Count
Jealous 16 1 3 0 20
Answer Options Confident Content Satisfied Trusting Unresentful Response Count
Jealous 0 7 6 4 3 20
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Jealous 3 0 0 17 20
Question 
Totals
20
4
Answer Options Anxious Agitated Irritated Uneasy Worried Response Count
Tense 12 3 1 2 2 20
Answer Options Calm Easy-going Laid-back Relaxed Uncaring Response Count
Tense 8 0 2 10 0 20
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Tense 6 1 0 13 20
Question 
Totals
20
4skipped question
Semantics of emotions 1: Question 10
As a feeling, tense is
answered question
Tense is the same as
The next word we would like your opinion on is 
The opposite of jealous is
The next word we would like your opinion on is 
The opposite of tense is
skipped question
Semantics of emotions 1: Question 9
As a feeling, jealous is
answered question
Jealous is the same as
Answer 
Options Annoyed Cross Maddened Wrathful Furious
Response 
Count
Angry 5 2 6 1 6 20
Answer 
Options Calm Collected Content Happy Joyful
Response 
Count
Angry 7 0 2 9 2 20
Answer 
Options
A negative 
feeling
A positive 
feeling
Both positive 
and negative
A neutral 
feeling
Response 
Count
Angry 13 0 7 0 20
Question 
Totals
20
4
Answer 
Options Scared Afraid Phobia Fright Distress
Response 
Count
Fear 13 6 0 1 0 20
Answer 
Options Bravery Courage Fearlessness Heroism Unconcern
Response 
Count
Fear 1 6 9 0 4 20
Answer 
Options
A negative 
feeling
A positive 
feeling
Both positive 
and negative
A neutral 
feeling
Response 
Count
Fear 9 0 9 2 20
Question 
Totals
20
4
Semantics of emotions 1: Question 11
As a feeling, angry is
answered question
Angry is the same as
The next word we would like your opinion on is 
The opposite of angry is
Semantics of emotions 1: Question 12
The next word we would like your opinion on is 
skipped question
Fear is
The opposite of fear is
As a feeling, fear is
answered question
skipped question
Answer Options Defeated Discouraged Resentful Disheartened Foiled Response Count
Frustrated 4 2 2 8 4 20
Answer Options Encouraged Fulfilled Inspirited Stimulated Uplifted Response Count
Frustrated 5 4 1 6 4 20
Answer Options A negative feeling
A positive 
feeling
Both positive 
and negative
A neutral 
feeling
Response 
Count
Frustrated 20 0 0 0 20
Question Totals
20
4
Answer Options Low level of effect 2 3 4
High level of 
effect Rating Average Response Count
Jealous 1 7 5 4 3 3.05 20
Tense 0 1 5 9 5 3.90 20
Angry 1 2 7 4 6 3.60 20
Fear 0 3 7 7 3 3.50 20
Frustrated 0 0 6 10 4 3.90 20
20
4
The last word we would like your opinion on is 
The opposite of frustrated is
answered question
skipped question
skipped question
Semantics of emotions 1: Question 14
Please tell us what you think about the following emotions in terms of the level of affect they have on you.
Semantics of emotions 1: Question 13
As a feeling, frustrated is
answered question
Frustrated is the same as
Appendix H: Survey 2 Results
Answer Options Response Percent
Response 
Count
Encouraged 100.0% 8
Sentimental 100.0% 8
Hopeful 100.0% 8
Contented 100.0% 8
Romantic 87.5% 7
8
0
Number Encouraged Sentimental Hopeful Contented Romantic
1 supported moved courage happiness sexy
2 brave personal wishful, dream, i wanthappy, alive love, red
3 motivated emotive optimistic satisfied
4 boost sensitive fair chance satisfied love
5 discouraged impassive pessimistic discontented unromantic
6 Positive Emotional Optimistic Happy Love
7 Support Weak Unrealistic Happy Loser
8 Elated Sad Happy Happy Playful
Answer Options Applauded Praised Reassured Strengthened Comforted Response Count
Encouraged 1 0 4 2 0 7
Answer Options Depressed Deterred Discouraged Dispirited Dampen Dejected Response Count
Encouraged 0 0 7 0 0 0 7
Answer Options A neutral feeling
Both positive 
and negative
A negative 
feeling A positive feeling Response Count
Encouraged 0 0 0 7 7
Question Totals
7
1
skipped question
Please tell us what other word(s) you think of when you see the 
following emotions.
answered question
Semantics of emotions 2 (Survey 2): Question 1
Semantics of emotions 2 (Survey 2): Question 2
The first word we would like your opinion on is 
Encouraged is the same as
The opposite of encouraged is
As a feeling, encouraged is
answered question
skipped question
Answer Options Affectionate Corny Idealistic Nostalgic Response Count
Sentimental 1 0 0 5 6
Answer Options Hard-hearted Indifferent Pragmatic Unemotional Unromantic Unsentimental Response Count
Sentimental 1 0 2 2 1 1 7
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Sentimental 5 1 1 0 7
Question 
Totals
7
1
Answer Options Enthusiastic Trusting Expecting Aspiring Response Count
Hopeful 1 1 2 3 7
Answer Options Despairing Despondent Discouraged Fearful Gloomy Hopeless Low Pessimistic Sad
Response 
Count
Hopeful 1 3 1 1 0 1 0 0 0 7
Answer Options A neutral feeling
Both positive 
and negative
A negative 
feeling
A positive 
feeling
Response 
Count
Hopeful 1 2 0 4 7
Question 
Totals
7
1
Hopeful is the same as
The opposite of hopeful is
As a feeling, hopeful is
answered question
skipped question
skipped question
Semantics of emotions 2 (Survey 2): Question 4
The next word we are trying to get your opinion on is 
Semantics of emotions 2 (Survey 2): Question 3
As a feeling, sentimental is
answered question
Sentimental is the same as
The next word we would like your opinion on is 
The opposite of sentimental is
Answer Options Cheerful Comfortable Pleased Satisfied Happy Response Count
Contented 0 0 1 4 2 7
Answer Options Depressed Dissatisfied Disturbed Unhappy Unsatisfied Upset Response Count
Contented 0 3 1 0 2 1 7
Answer Options A negative feeling
A positive 
feeling
Both positive 
and negative
A neutral 
feeling
Response 
Count
Contented 0 5 0 2 7
Question 
Totals
7
1
Amorous Charming Poetic Whimsical Response Count
2 2 2 1 7
Pragmatic Realistic Unromantic Response Count
1 0 6 7
A positive 
feeling
A negative 
feeling
A neutral 
feeling
Both positive 
and negative
Response 
Count
7 0 0 0 7
Question 
Totals
7
1
As a feeling, romantic is
Answer Options
Romantic
answered question
skipped question
Romantic is the same as
Answer Options
Romantic
The opposite of romantic is
Answer Options
Romantic
skipped question
Semantics of emotions 2 (Survey 2): Question 6
The next word we would like your opinion on is 
Semantics of emotions 2 (Survey 2): Question 5
As a feeling, contented is
answered question
Contented is the same as
The next word we would like your opinion on is 
The opposite of contented is
Answer Options Low level of effect 2 3 4 High level of effect Rating Average
Response 
Count
Encouraged 0 0 0 4 3 4.43 7
Peaceful 0 0 3 1 3 4.00 7
Hopeful 0 2 2 2 1 3.29 7
Contented 0 0 2 5 0 3.71 7
Romantic 0 2 3 1 1 3.14 7
7
1
Answer Options Response Percent Response Count
Scared 100.0% 7
Depressed 100.0% 7
Irritated 100.0% 7
Afraid 100.0% 7
Sad 100.0% 7
7
1
Number Scared Depressed Irritated Afraid Sad
1 danger upset annoyed frightened dispair
2 afraid disappointed, lonely, dark annoying no confidence sorrow
3 afraid down frustrated scared morose
4 fear down put off shrink low
5 unafraid Joyful Calm Brave Happy
6 afraid sad angry scared feeling low,
7 Uncertain Low Intolerant Weak Upset
Semantics of emotions 2 (Survey 2): Question 7
Semantics of emotions 2  (Survey 2): Question 8
Please tell us what other word(s) you think of when you see the following emotions.
answered question
skipped question
skipped question
Please tell us what you think about the following emotions in terms of the level of affect they have on you.
answered question
Answer Options Afraid Faint-hearted Fearful Nervous Upset tremulous Response Count
Scared 4 0 3 0 0 0 7
Answer Options Confident Encouraged Unafraid Calm Comfort Reassure Soothe Response Count
Scared 3 0 2 1 0 1 0 7
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Scared 0 0 0 7 7
Question 
Totals
7
1
Answer Options Dejected Desolate Despondent Disturbed Gloomy Hopeless Miserable Pessimistic Sad Response Count
Depressed 3 0 1 0 0 0 1 0 2 7
Answer Options Cheerful Comforted Encouraged Happy Satisfied Unburdened Response Count
Depressed 4 0 1 2 0 0 7
Answer Options A positive feeling
A negative 
feeling
A neutral 
feeling
Both positive 
and negative
Response 
Count
Depressed 0 6 1 0 7
Question 
Totals
7
1
Semantics of emotions 2 (Survey 2): Question 9
As a feeling, scared is
answered question
Scared is the same as
The next word we would like your opinion on is 
The opposite of scared is
answered question
skipped question
skipped question
Semantics of emotions 2  (Survey 2): Question 10
The next word we would like your opinion on is 
Depressed is the same as
The opposite of depressed is
As a feeling, depressed is
Answer Options Angry Discontented Resentful Querulous Response Count
Irritated 3 3 0 1 7
Answer Options Angry Bothered Disturbed Irked Troubled Provoked Response Count
Irritated 0 1 1 0 1 1 4
Answer Options Both positive and negative A neutral feeling
A positive 
feeling
A negative 
feeling Response Count
Irritated 0 1 0 6 7
Question Totals
7
1
Answer Options Faint-hearted Fear Insecure Petrified Scared Upset Response Count
Afraid 0 1 2 1 3 0 7
Answer Options Bold Brave Composed Confident Cool Courageous Fearless Heroic Intrepid Undaunted Valiant
Response 
Count
Afraid 0 0 0 2 0 2 1 0 0 1 1 7
Answer Options A negative feeling
A positive 
feeling
Both positive 
and negative A neutral feeling Response Count
Afraid 6 0 1 0 7
Question 
Totals
7
1
Afraid is
The opposite of afraid is
As a feeling, afraid is
answered question
skipped question
skipped question
Semantics of emotions 2 (Surevy 2): Question 12
The next word we would like your opinion on is 
Semantics of emotions 2 (Surevy 2): Question 11
As a feeling, irritated is
answered question
Irritated is the same as
The next word we would like your opinion on is 
The opposite of irritated is
Answer Options Bleak Dejected Desolate Despondent Gloomy Hopeless Miserable Pathetic Sorrowful unhappy Response Count
Sad 0 1 0 1 1 0 0 0 2 2 7
Answer Options Cheerful Glad Happy Joyful Response Count
Sad 1 0 5 1 7
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Sad 1 0 0 6 7
Question 
Totals
7
1
Answer Options Low level of effect 2 3 4
High level of 
effect Rating Average
Response 
Count
Scared 0 1 2 2 2 3.71 7
Depressed 1 1 1 0 4 3.71 7
Irritated 1 2 2 2 0 2.71 7
Afraid 0 3 0 3 1 3.29 7
Sad 0 3 0 1 3 3.57 7
7
1
answered question
skipped question
skipped question
Semantics of emotions 2 (Survey 2): Question 14
Please tell us what you think about the following emotions in terms of the level of affect they have on you.
Semantics of emotions 2 (Survey 2): Question 13
As a feeling, sad is
answered question
Sad is the same as
The last word we would like your opinion on is 
The opposite of sad is
Appendix H: Survey 3 Results
Answer Options Response Percent Response Count
Happy 100.0% 12
Fulfilled 100.0% 12
Passionate 100.0% 12
Pleased 100.0% 12
Nostalgia 100.0% 12
12
0
Number Happy Fulfilled Passionate Pleased Nostalgia
1 joyful promise love satisfied childhood
2 Joy satisfaction intense glad pleasurable emotions
3 Excited Content Loving Satisified Elated
4 Joy, glad, fun, satisfied satisfied, happy zestful, eager satisfied, happy emotions, memory
5 contentment Accomplished love satisfied sadness
6 Joy Effect Love Satisfaction Pass
7 joy peace motivate thankful reject
8 content satisfy love satisfied care
9 glad, joyous, my husband, my cat, my religion, my dream, my job, television, my husband, my cat my college, cry, tears, my friends, my father, my mother, my sisters and brothers
10 stress free success hardwork achieved sad
11 joy content dedicated glad sadness
12 smiling, excited, bliss, looking forward, pleasure validated, content, pleased super enthused, sex, satisfaction, hot satisfied, achieved, next task happy, simple, the way things used to me, safety, old days, peaceful, dreamy
Answer Options Cheerful Content Delighted Gleeful Glad Joyful Merry Pleased Proud Response Count
Happy 2 1 3 0 0 3 0 2 0 11
Answer Options Dissatisfied Miserable Morose Pained Depressed Discouraged
Response 
Count
Happy 1 2 0 2 5 1 11
Answer Options A neutral feeling Both positive and negative A negative feeling A positive feeling Response Count
Happy 0 0 0 11 11
Question 
Totals
11
1
Happy is the same as
The opposite of happy is
As a feeling, happy is
answered question
skipped question
skipped question
Please tell us what other word(s) you think of when you see the following emotions.
answered question
Semantics of emotions 3 (Survey3): Question 1
Semantics of emotions 3  (Survey3): Question 2
The first word we would like your opinion on is 
Answer Options Content Peaceful Response Count
Fulfilled 7 4 11
Answer Options Disappointed Incomplete Unfinished Unfulfilled Unsatisfied Response Count
Fulfilled 3 3 0 2 3 11
Answer Options A negative feeling
A positive 
feeling
Both positive 
and negative
A neutral 
feeling
Response 
Count
Fulfilled 0 9 0 2 11
Question 
Totals
11
1
Answer Options Ardent Emotional Excited Fervent Intense Romantic Response Count
Passionate 1 4 2 0 4 0 11
Answer Options Cold Cool Frigid Indifferent Uncaring Response Count
Passionate 2 0 1 3 5 11
Answer Options A negative feeling
A positive 
feeling
Both positive 
and negative
A neutral 
feeling
Response 
Count
Passionate 0 9 1 1 11
Question 
Totals
11
1
answered question
skipped question
Semantics of emotions 3 (Survey 3): Question 4
The next word we are trying to get your opinion on is 
Passionate is the same as
The opposite of passionate is
As a feeling, passionate is
Semantics of emotions 3 (Survey 3): Question 3
As a feeling, fulfilled is
answered question
Fulfilled is the same as
The next word we would like your opinion on is 
The opposite of fulfilled is
skipped question
Answer Options Content Delighted Glad Happy Response Count
Pleased 3 4 3 1 11
Answer Options Angry Annoyed Depressed Disturbed Upset Worried Response Count
Pleased 1 5 1 3 1 0 11
Answer Options A negative feeling
A positive 
feeling
Both positive 
and negative
A neutral 
feeling
Response 
Count
Pleased 2 9 0 0 11
Question 
Totals
11
1
Answer Options Miss Romance Sentimentality Response Count
Nostalgia 3 0 8 11
Answer Options Bad memories Longing Pining Remorse Response Count
Nostalgia 4 2 0 5 11
Answer Options A positive feeling
A negative 
feeling
A neutral 
feeling
Both positive 
and negative
Response 
Count
Nostalgia 2 3 1 5 11
Question 
Totals
11
1
As a feeling, nostalgia is
answered question
skipped question
Semantics of emotions 3 (Survey 3): Question 5
As a feeling, pleased is
answered question
Pleased is the same as
Semantics of emotions 3 (Survey 3): Question 6
The next word we would like your opinion on is 
The next word we would like your opinion on is 
The opposite of pleased is
skipped question
Nostalgia is the same as
The opposite of nostalgia is
Answer Options Low level of effect 2 3 4 High level of effect Rating Average
Response 
Count
Happy 0 0 1 3 7 4.55 11
Fulfilled 0 0 3 4 4 4.09 11
Passionate 0 0 2 4 5 4.27 11
Pleased 0 2 2 5 2 3.64 11
Nostalgia 2 4 1 3 1 2.73 11
11
1
Answer Options Response Percent Response Count
Panicky 100.0% 11
Miserable 100.0% 11
Discontented 100.0% 11
Nervous 100.0% 11
11
1
Number Panicky Miserable Discontented Nervous
1 fear poor unhappy confused
2 Anxious Sad Unpleased Unsettled
3 worried, nervous upset, sad, down unsatisfied, panicky, worried
4 frightened unhappy unpleased worried
5 Disturbed Poor Unhappy Stressed
6 wonder poor unfulfilled stressed
7 alarmed despicable unhappy concerned
8 sweaty, unhappy miserable unconfident
9 stress sad unhappy stress
10 trouble sadness sadness dissatisfied
11 scared, worried, failure potentially imminent upset, crying, depressed not satisfied, not the outcome wanted, unresolved or not way I wanted worried, nail biting, sick feeling, scared
Semantics of emotions 3  (Survey 3): Question 8
Please tell us what other word(s) you think of when you see the following emotions.
answered question
skipped question
Semantics of emotions 3 (Survey 3): Question 7
skipped question
Please tell us what you think about the following emotions in terms of the level of affect they have on you.
answered question
Answer Options Fearful Response Count
Panicky 10 10
Answer Options Bold Brave Courageous Inapprehensive Unafraid Unfearful Response Count
Panicky 0 1 3 5 1 1 11
Answer Options A positive feeling
A negative 
feeling A neutral feeling
Both positive 
and negative Response Count
Panicky 0 9 0 2 11
Question Totals
11
1
Answer Options Dejected Deplorable Desolate Despondent Downhearted Gloomy Hopeless Melancholy Pathetic Sad Response Count
Miserable 4 0 0 0 0 1 2 0 1 3 11
Answer Options Cheerful Elated Happy Joyful Merry Response Count
Miserable 6 0 5 0 0 11
Answer Options A positive feeling
A negative 
feeling A neutral feeling
Both positive 
and negative Response Count
Miserable 0 11 0 0 11
Question 
Totals
11
1
answered question
skipped question
Semantics of emotions 3(Survey 3): Question 10
The next word we would like your opinion on is 
Miserable is the same as
The opposite of miserable is
As a feeling, miserable is
Semantics of emotions 3 (Survey 3): Question 9
As a feeling, panicky is
answered question
Panicky is the same as
The next word we would like your opinion on is 
The opposite of panicky is
skipped question
Answer Options Disappointed Dissatisfied Response Count
Discontented 3 8 11
Answer Options Happy Patient Pleased Satisfied Uncomplaining Response Count
Discontented 2 0 4 5 0 11
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Discontented 0 0 0 11 11
Question 
Totals
11
1
Answer Options Afraid Agitated Anxious Distraught Excited Fearful shy Response Count
Nervous 1 2 7 1 0 0 0 11
Answer Options Brave Calm Unafraid Unworried Excited Response Count
Nervous 2 9 0 0 0 11
Answer Options A positive feeling
A negative 
feeling
A neutral 
feeling
Both positive 
and negative
Response 
Count
Nervous 0 7 1 3 11
Question 
Totals
11
1
answered question
skipped question
Semantics of emotions 3 (Survey 3): Question 11
The next word we would like your opinion on is 
Discontented is the same as
The opposite of discontented is
As a feeling, discontented is
Semantics of emotions 3 (Survey 3): Question 12
As a feeling, nervous is
answered question
Nervous is
The last word we would like your opinion on is 
The opposite of nervous is
skipped question
Low level of 
effect 2 3 4
High level of 
effect Rating Average
Response 
Count
1 3 1 3 3 3.36 11
1 3 3 2 2 3.09 11
1 5 2 1 2 2.82 11
1 3 3 1 3 3.18 11
11
1skipped question
Semantics of emotions 3 (Survey 3): Question 13
Discontented
Answer Options
answered question
Miserable
Please tell us what you think about the following emotions in terms of the level of affect they have on you.
Nervous
Panicky
Appendix H: Survey 4 Results
Answer Options Response Percent Response Count
Joyful 100.0% 9
Love 100.0% 9
Optimistic 100.0% 9
Sexy 100.0% 9
9
0
Number Joyful Love Optimistic Sexy
1 Happy, gleeful, pleasant Care, desire, commitment, attraction Hope, positive, ambition Hot, attractive, sexual
2 Happy Caring confident trendy
3 happy love nice great sexy hot
4 delightful deep affection efficient beautiful
5 happy affection hopeful sensual
6 pleased, happy joy, at peace hopeful flirty
7 happy, bubbly peace, calm, excitement content playful, excited, optimistic 
8 elated, glad, happy affection, tenderness, admiration, worship hopeful, cheerful, confident teasing, provocative
9 Happiness light happy Sex children romance family friends happy hopeful sultry amorous warm cozy exciting wet dry
Answer Options Cheerful Delightful Glad Happy Merry Response Count
Joyful 1 2 0 3 2 8
Answer Options Miserable Sad Woeful Unhappy Sorrowful Response Count
Joyful 3 0 1 1 3 8
Answer Options A neutral feeling Both positive and negative A negative feeling A positive feeling Response Count
Joyful 0 0 0 8 8
Question 
Totals
8
1
Joyful is the same as
The opposite of joyful is
As a feeling, joyful is
answered question
skipped question
Please tell us what other word(s) you think of when you see the following emotions.
skipped question
Semantics of emotions 4 (Survey 4): Question 1
answered question
Semantics of emotions 4 (Survey 4): Question 2
The first word we would like your opinion on is 
Answer Options Adore Care Like Romance Response Count
Love 0 6 1 1 8
Answer Options Dislike Hate Scorn Abhor Response Count
Love 2 5 0 0 7
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling Response Count
Love 2 0 5 1 8
Question Totals
8
1
Answer Options Hopeful Response Count
Optimistic 7 7
Answer Options Doubt Gloom Hopelessness Pessimism Response Count
Optimistic 1 0 3 4 8
Answer Options A negative feeling
A positive 
feeling
Both positive 
and negative
A neutral 
feeling Response Count
Optimistic 1 7 0 0 8
Question Totals
8
1
answered question
skipped question
Semantics of emotions 4  (surevy 4): Question 4
The next word we are trying to get your opinion on is 
Optimistic is the same as
The opposite of optimistic is
As a feeling, optimistic is
Semantics of emotions 4 (surevy 4): Question 3
As a feeling, love is
answered question
Love is the same as
The next word we would like your opinion on is 
The opposite of love is
skipped question
Answer Options Exciting Response Count
Sexy 8 8
Answer Options Disgusting Unattractive Ugly Response Count
Sexy 2 4 1 7
Answer Options A negative feeling A positive feeling
Both positive 
and negative A neutral feeling Response Count
Sexy 1 5 2 0 8
Question Totals
8
1
Answer Options Low level of effect 2 3 4 High level of effect
Rating 
Average
Response 
Count
Joyful 0 1 2 1 4 4.00 8
Love 0 0 1 2 5 4.50 8
Optimistic 0 0 3 3 2 3.88 8
Sexy 2 0 2 1 3 3.38 8
8
1
Semantics of emotions 4  (Survey 4): Question 6
Please tell us what you think about the following emotions in terms of the level of affect they have on you.
answered question
skipped question
Semantics of emotions 4 (Survey 4): Question 5
As a feeling, sexy is
answered question
Sexy is the same as
The next word we would like your opinion on is 
The opposite of sexy is
skipped question
Answer Options Response Percent Response Count
Helpless 100.0% 8
Envious 87.5% 7
Worried 100.0% 8
Guilty 100.0% 8
Unfulfilled 100.0% 8
8
1
Number Helpless Envious Worried Guilty Worried Unfulfilled
1 Vulnerable, neglected, alone Jealous, bitter, resentful Anxious, stressed, edgy Ashamed, naughty, misbehaving Anxious, stressed, edgy Empty, yearning
2 sad envy stress hopeless stress unsucceessful
3 no hope seroius disappointed seroius unsuccessful
4 discourage desirous troubled culpability troubled unaccomplished
5 incapacitated jealous anxious bad anxious wanting
6 unable, hopeless jealous uncertain, concerned, anxious sorry, angry, ashamed uncertain, concerned, anxious empty, anxious, let down
7 despairing, impotent, vulnerable jealous, possessive distressed, nervous, frightened remorseful, apologetic, culpable, delinquent distressed, nervous, frightened frustrated, disappointed
8 sadness jealous anxious blame anxious sad
Answer Options Vulnerable Defenceless Response Count
Helpless 4 3 7
Answer Options Able Capable Competent Enterprising Independent Resourceful Skilled Strong Response Count
Helpless 0 4 0 0 0 2 0 2 8
Answer Options Both positive and negative A neutral feeling A positive feeling A negative feeling Response Count
Helpless 0 0 0 8 8
Question 
Totals
8
1
Helpless is the same as
The opposite of helpless is
As a feeling, helpless is
answered question
skipped question
Semantics of emotions 4 (Survey4): Question 7
skipped question
Please tell us what other word(s) you think of when you see the following emotions.
answered question
Semantics of emotions 4 (Survey4): Question 8
The next word we would like your opinion on is 
Answer Options Jealous Resentful Response Count
Envious 8 0 8
Answer Options Comfortable Confident Content Kind Pleased Response Count
Envious 1 0 4 1 2 8
Answer Options A positive feeling
A negative 
feeling
A neutral 
feeling
Both positive 
and negative
Response 
Count
Envious 0 6 2 0 8
Question 
Totals
8
1
Answer Options Anxious Concerned Disturbed Nervous Upset Response Count
Worried 7 1 0 0 0 8
Answer Options Calm Untroubled Reassured Comforted Soothed Response Count
Worried 1 5 1 1 0 8
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Worried 2 0 0 6 8
Question 
Totals
8
1
answered question
skipped question
Semantics of emotions 4  (Survey 4): Question 10
The next word we would like your opinion on is 
Worried is the same as
The opposite of worried is
As a feeling, worried is
Semantics of emotions 4 (Survey 4): Question 9
As a feeling, envious is
answered question
Envious is the same as
The next word we would like your opinion on is 
The opposite of envious is
skipped question
Answer Options Regretful Remorseful Response Count
Guilty 3 5 8
Answer Options Innocent Moral Right Sinless Truthful Response Count
Guilty 7 0 0 0 1 8
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Guilty 4 1 0 3 8
Question 
Totals
8
1
Answer Options Dissatisfied Response Count
Unfulfilled 8 8
Answer Options Contented Gratified Happy Pleased Satisfied Response Count
Unfulfilled 0 4 0 0 4 8
Answer Options Both positive and negative
A neutral 
feeling
A positive 
feeling
A negative 
feeling
Response 
Count
Unfulfilled 2 2 0 4 8
Question 
Totals
8
1
answered question
skipped question
Semantics of emotions 4  (Survey 4): Question 12
The last word we would like your opinion on is 
Unfulfilled is the same as
The opposite of unfulfilled is
As a feeling, unfulfilled is
Semantics of emotions 4 (Survey 4): Question 11
As a feeling, guilty is
answered question
Guilty is
The next word we would like your opinion on is 
The opposite of guilty is
skipped question
Answer 
Options
Low level of 
effect 2 3 4
High level of 
effect Rating Average
Response 
Count
Helpless 0 0 2 3 3 4.13 8
Envious 0 2 1 3 2 3.63 8
Worried 0 0 3 2 3 4.00 8
Guilty 0 1 1 3 3 4.00 8
Unfulfilled 0 1 4 1 2 3.50 8
8
1
Semantics of emotions 4 (Survey 4): Question 13
skipped question
Please tell us what you think about the following emotions in terms of the level of affect they have on you.
answered question
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Appendix L 
 72 
Wedding Advertisement (Experiment 4) 
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Funeral Web Questionnaire (Experiment 2) 
 











Appendix Q 
 103 
Funeral Web Questionnaire (Experiment 3) 
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Appendix U 
 151 
Full correlation tables for Experiments 1-3 (RQ1) 
 
Appendix U - Correlations for RQ1 (Experiment 1)
Confident.
Sad
Encouraged.
Depressed
Burdened.
Sad
Cheerful.
Sad
Cheerful.D
epressed
Untroubled
.Afraid
Untroubled
.Worried Calm.Afraid Happy.Sad
Correlation Coefficient .264 -.254 .913* .692 .625 .057 .057 -.647 .657
Sig. (2-tailed) .528 .627 .030 .085 .260 .927 .927 .165 .156
N 8 6 5 7 5 5 5 6 6
Correlation Coefficient -.194 -.448 .645 .867* .803 .395 .395 -.563 .826*
Sig. (2-tailed) .677 .373 .239 .011 .102 .511 .511 .245 .043
N 7 6 5 7 5 5 5 6 6
Correlation Coefficient -.269 -.492 .645 .894** .884* .460 .344 -.689 .500
Sig. (2-tailed) .560 .321 .239 .007 .047 .436 .571 .130 .312
N 7 6 5 7 5 5 5 6 6
Correlation Coefficient .549 0.000 .889* .434 .287 -.158 .026 -.375 .574
Sig. (2-tailed) .159 1.000 .044 .331 .640 .800 .966 .464 .233
N 8 5 5 7 5 5 5 6 6
Correlation Coefficient .419 -.167 .444 0.000 -.272 -1.000** -.688 .125 .287
Sig. (2-tailed) .408 .752 .454 1.000 .728 .199 .841 .581
N 6 6 5 7 4 4 5 5 6
Correlation Coefficient .078 -.123 .456 .042 -.530 -.973** -.973** -.127 0.000
Sig. (2-tailed) .867 .816 .440 .929 .358 .005 .005 .811 1.000
N 7 6 5 7 5 5 5 6 6
Correlation Coefficient -.120 -.509 .968** .822* .648 -.108 -.108 -.820* .712
Sig. (2-tailed) .798 .303 .007 .045 .237 .863 .863 .046 .112
N 7 6 5 6 5 5 5 6 6
Correlation Coefficient -.277 -.836* .612 .775 .395 0.000 .229 -.359 .920**
Sig. (2-tailed) .547 .038 .272 .070 .510 1.000 .710 .484 .009
N 7 6 5 6 5 5 5 6 6
Correlations
Experiment 1 - Funeral advertisiment with no manipulations
Spearman's rho Calm
Nervous
Stressed
Upset
Sad
Depressed
Lethargic
Fatigued
**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Appendix U - Correlations for RQ1 (Experiment 2)
Confident.
Sad
 Confident.
Miserable
 Confident.
Depressed
 Confident.
Afraid
 Confident.
Relieved
 Confident.
Worried
 Confident.
Angry
 Encourage
d.Sad
 Encourage
d.Miserabl
e
 Encourage
d.Depresse
d
 Encourage
d.Afraid
 Encourage
d.Relieved
 Encourage
d.Worried
Correlation Coefficient -.250 .500 .500 -.272 .500 .632 .236 -.577 -.344 .236 -.272
Sig. (2-tailed) .685 .667 .667 .728 .667 .368 .764 .423 .571 .764 .728
N 5 3 3 3 3 4 3 4 4 4 5 4 4
Correlation Coefficient .747 .866 .866 -.344 .866 .316 .447 .775 -.057 .447 -.258
Sig. (2-tailed) .088 .333 .333 .571 .333 .684 .553 .225 .927 .553 .742
N 6 3 3 3 3 5 3 4 4 4 5 4 4
Correlation Coefficient .890* .500 .500 -.354 .500 .632 .577 .816 -.125 .236 .333
Sig. (2-tailed) .018 .667 .667 .559 .667 .368 .423 .184 .841 .764 .667
N 6 3 3 3 3 5 3 4 4 4 5 4 4
Correlation Coefficient .316 0.000 0.000 0.000 .800 .236 -.258 0.000 0.000 .544
Sig. (2-tailed) .604 1.000 1.000 1.000 .200 .764 .742 1.000 1.000 .456
N 5 3 3 3 3 3 3 4 4 4 5 3 4
Correlation Coefficient .167 .500 .500 -.648 .500 -.775 .707 -.816 -.229 0.000 .816
Sig. (2-tailed) .721 .667 .667 .237 .667 .225 .293 .184 .710 1.000 .184
N 7 3 3 3 3 5 3 4 4 4 5 4 4
Correlation Coefficient .250 .500 .500 .333 .500 .632 .707 -.577 .115 .577 .816
Sig. (2-tailed) .685 .667 .667 .667 .667 .368 .293 .423 .854 .423 .184
N 5 3 3 3 3 4 3 4 4 4 5 4 4
Correlation Coefficient .530 0.000 0.000 .775 0.000 .949 .236 .544 .625 .447 .544
Sig. (2-tailed) .358 1.000 1.000 .225 1.000 .051 .764 .456 .260 .553 .456
N 5 3 3 3 3 4 3 4 4 4 5 4 4
Correlation Coefficient .406 0.000 0.000 .775 0.000 .800 .447 0.000 .631 .447 .775
Sig. (2-tailed) .498 1.000 1.000 .225 1.000 .200 .553 1.000 .254 .553 .225
N 5 3 3 3 3 4 3 4 4 4 5 4 4
 Encourage
d.Angry
 Burdened.
Sad
 Burdened.
Miserable
 Burdened.
Depressed
 Burdened.
Afraid
 Burdened.
Relieved
 Burdened.
Worried
 Burdened.
Angry
 Cheerful.S
ad
 Cheerful.
Miserable
 Cheerful.D
epressed
 Cheerful.A
fraid
Correlation Coefficient .056 .411 .477 .560 .238 -.056 .344 .081 -.389 -.389
Sig. (2-tailed) .944 .312 .280 .149 .649 .944 .571 .897 .611 .611
N 4 8 7 8 6 4 5 5 4 4 3 3
Correlation Coefficient .211 .476 -.574 -.006 .235 -.211 .287 0.000 -.833 -.632
Sig. (2-tailed) .789 .280 .178 .988 .654 .789 .640 1.000 .167 .368
N 4 7 7 8 6 4 5 5 4 4 3 3
Correlation Coefficient .544 .631 -.333 -.182 .238 -.544 .125 -.177 -.500 -.389
Sig. (2-tailed) .456 .093 .465 .667 .649 .456 .841 .776 .500 .611
N 4 8 7 8 6 4 5 5 4 4 3 3
Correlation Coefficient .389 .417 .221 .166 .295 -.389 0.000 -.162 -.211 0.000
Sig. (2-tailed) .611 .352 .634 .695 .570 .611 1.000 .794 .789 1.000
N 4 7 7 8 6 4 5 5 4 3 3 3
Correlation Coefficient .833 .248 .606 .167 .633 -.833 .059 -.250 -.544 -.236
Sig. (2-tailed) .167 .592 .149 .693 .177 .167 .925 .685 .456 .764
N 4 7 7 8 6 4 5 5 4 4 3 3
Correlation Coefficient .833 .497 .219 .051 .633 -.833 .059 -.250 -.500 -.544
Sig. (2-tailed) .167 .210 .637 .905 .177 .167 .925 .685 .500 .456
N 4 8 7 8 6 4 5 5 4 4 3 3
Correlation Coefficient .389 -.122 -.396 -.421 -.233 -.389 -.177 -.250 -.056 -.211
Sig. (2-tailed) .611 .795 .380 .299 .656 .611 .776 .685 .944 .789
N 4 7 7 8 6 4 5 5 4 4 3 3
Correlation Coefficient .632 -.112 -.030 -.272 0.000 -.632 -.287 -.406 -.211 -.211
Sig. (2-tailed) .368 .811 .948 .515 1.000 .368 .640 .498 .789 .789
N 4 7 7 8 6 4 5 5 4 4 3 3
 Cheerful.R
elieved
 Cheerful.
Worried
 Cheerful.A
ngry
 Untrouble
d.Sad
 Untrouble
d.Miserabl
e
 Untrouble
d.Depresse
d
 Untrouble
d.Afraid
 Untrouble
d.Relieved
 Untrouble
d.Worried
 Untrouble
d.Angry  Calm.Sad
 Calm.Mise
rable
Correlation Coefficient -.500 1.000** -.091 -.500 .354 -.645 -.500 .057 0.000
Sig. (2-tailed) .667 .864 .667 .559 .239 .667 .885 1.000
N 3 4 2 6 3 5 3 5 3 3 9 5
Correlation Coefficient -.866 0.000 -1.000 -.188 -.866 -.112 -.943 -.866 -.201 -.287
Sig. (2-tailed) .333 1.000 .722 .333 .858 .057 .333 .604 .640
N 3 4 2 6 3 5 3 4 3 3 9 5
Correlation Coefficient -.500 0.000 .104 -.500 -.115 -.577 -.500 -.061 0.000
Sig. (2-tailed) .667 1.000 .844 .667 .854 .423 .667 .876 1.000
N 3 4 2 6 3 5 3 4 3 3 9 5
Correlation Coefficient 0.000 .894 1.000 -.030 0.000 .258 -.296 0.000 -.078 -.112
Sig. (2-tailed) 1.000 .106 .955 1.000 .742 .628 1.000 .843 .858
N 3 4 2 6 3 4 3 5 3 3 9 5
Correlation Coefficient -.500 .236 -1.000 .139 -.500 .648 0.000 -.500 -.055 .375
Sig. (2-tailed) .667 .764 .792 .667 .237 1.000 .667 .880 .464
N 3 4 2 6 3 5 3 4 3 3 10 6
Correlation Coefficient -.500 1.000** .188 -.500 0.000 -.577 -.500 -.340 -.344
Sig. (2-tailed) .667 .722 .667 1.000 .423 .667 .371 .571
N 3 4 2 6 3 5 3 4 3 3 9 5
Correlation Coefficient 0.000 .236 1.000 -.400 0.000 -.803 -.236 0.000 .106 .057
Sig. (2-tailed) 1.000 .764 .432 1.000 .102 .764 1.000 .786 .927
N 3 4 2 6 3 5 3 4 3 3 9 5
Correlation Coefficient 0.000 .707 1.000 -.076 0.000 -.574 -.456 0.000 .079 .057
Sig. (2-tailed) 1.000 .293 .887 1.000 .312 .440 1.000 .839 .927
N 3 4 2 6 3 5 3 5 3 3 9 5
 Calm.Depr
essed
 Calm.Afrai
d
 Calm.Reli
eved
 Calm.Worr
ied
 Calm.Angr
y
 Happy.Sa
d
 Happy.Mis
erable
 Happy.De
pressed
 Happy.Afr
aid
 Happy.Reli
eved
 Happy.Wo
rried
 Happy.An
gry
Correlation Coefficient .363 .148 .363 .229 -.493 -.500 -.500 -.500 -.056
Sig. (2-tailed) .548 .812 .548 .710 .321 .667 .667 .667 .944
N 4 5 5 5 5 6 3 3 3 3 3 4
Correlation Coefficient .354 -.148 .181 -.057 0.000 -.866 0.000 -.866 -.211
Sig. (2-tailed) .559 .812 .770 .927 1.000 .333 1.000 .333 .789
N 4 5 5 5 5 6 3 3 3 3 3 4
Correlation Coefficient .363 .148 .363 .229 .016 -.500 -.500 -.500 -.056
Sig. (2-tailed) .548 .812 .548 .710 .977 .667 .667 .667 .944
N 4 5 5 5 5 6 3 3 3 3 3 4
Correlation Coefficient .289 .354 .335 -.447 0.000 -.866 0.000 0.000
Sig. (2-tailed) .638 .559 .581 .450 1.000 .333 1.000 1.000
N 4 4 5 5 5 5 3 3 3 3 3 3
Correlation Coefficient .725 .559 .444 .725 .574 -.317 -.500 1.000** -.500 .236
Sig. (2-tailed) .165 .327 .454 .165 .312 .541 .667 .667 .764
N 5 5 5 5 5 6 3 3 3 3 3 4
Correlation Coefficient .816 -.333 -.236 .272 -.056 -.567 -.500 -.500 -.500 -.544
Sig. (2-tailed) .184 .667 .764 .728 .944 .241 .667 .667 .667 .456
N 4 4 4 4 4 6 3 3 3 3 3 4
Correlation Coefficient -.354 .148 -.181 .057 -.295 0.000 -.866 0.000 -.632
Sig. (2-tailed) .559 .812 .770 .927 .570 1.000 .333 1.000 .368
N 4 5 5 5 5 6 3 3 3 3 3 4
Correlation Coefficient -.354 .148 -.181 .057 -.477 0.000 -.866 0.000 -.632
Sig. (2-tailed) .559 .812 .770 .927 .339 1.000 .333 1.000 .368
N 4 5 5 5 5 6 3 3 3 3 3 4
Experiment 2 - Funeral advertisement without body copy
Spearman's rho Clam
Nervous
Stresed
Upset
Sad
Depressed
Lethargic
Fatigued
Experiment 2 - Funeral advertisement without body copy
Spearman's rho Calm
Nervous
Stresed
Upset
Sad
Depressed
Lethargic
Fatigued
Experiment 2 - Funeral advertisement without body copy
Spearman's rho Calm
Nervous
Stresed
Upset
Sad
Depressed
Lethargic
Fatigued
Experiment 2 - Funeral advertisement without body copy
Spearman's rho Calm
Nervous
Stresed
Upset
Sad
Depressed
Lethargic
Fatigued
Appendix U - Correlations for RQ1 (Experiment 3)
 Confident.
Afraid
 Confident.
Angry
 Confident.
Worried
 Encourage
d.Angry
 Encourage
d.Depresse
d
 Encourage
d.Worried
 Burdened.
Afraid
 Burdened.
Depressed
 Burdened.
Worried
 Cheerful.
Worried
 Untrouble
d.Depresse
d
 Calm.Depr
essed  Calm.Sad
 Calm.Worr
ied
 Happy.De
pressed
 Happy.Wo
rried
Correlation Coefficient .563 .755* .788* .755* .703* .788* -.788* -.682* -.794* -.808* -.869** -.797* -.302 -.823** -.832* -.786*
Sig. (2-tailed) .147 .030 .020 .030 .023 .020 .020 .043 .019 .015 .005 .032 .430 .006 .020 .036
N 8 8 8 8 10 8 8 9 8 8 8 7 9 9 7 7
Correlation Coefficient .194 .585 .647 .585 .135 .647 -.647 -.443 -.456 -.514 -.523 -.609 .428 -.361 -.653 -.653
Sig. (2-tailed) .645 .128 .083 .128 .710 .083 .083 .233 .256 .193 .183 .147 .250 .340 .111 .111
N 8 8 8 8 10 8 8 9 8 8 8 7 9 9 7 7
Correlation Coefficient -.025 .363 .268 .363 .206 .268 -.268 -.176 -.096 -.133 -.199 -.228 .662 -.169 -.172 -.172
Sig. (2-tailed) .953 .377 .522 .377 .567 .522 .522 .651 .821 .754 .637 .623 .052 .665 .712 .712
N 8 8 8 8 10 8 8 9 8 8 8 7 9 9 7 7
Correlation Coefficient .063 .230 .286 .230 -.067 .286 -.286 .023 -.084 -.084 -.078 -.071 .567 -.015 -.206 -.114
Sig. (2-tailed) .881 .585 .493 .585 .853 .493 .493 .954 .843 .843 .854 .880 .111 .969 .658 .807
N 8 8 8 8 10 8 8 9 8 8 8 7 9 9 7 7
Correlation Coefficient -.024 .058 -.024 .058 -.155 -.024 .024 .126 .156 .191 .138 .248 .326 .420 .187 .303
Sig. (2-tailed) .955 .891 .955 .891 .670 .955 .955 .747 .712 .650 .744 .592 .392 .260 .689 .508
N 8 8 8 8 10 8 8 9 8 8 8 7 9 9 7 7
Correlation Coefficient -.025 .363 .268 .363 .035 .268 -.268 -.238 -.096 -.133 -.199 -.228 .630 -.027 -.172 -.172
Sig. (2-tailed) .953 .377 .522 .377 .923 .522 .522 .537 .821 .754 .637 .623 .069 .945 .712 .712
N 8 8 8 8 10 8 8 9 8 8 8 7 9 9 7 7
Correlation Coefficient -.109 .060 -.109 .060 .035 -.109 .109 -.176 .015 -.022 -.096 .152 .856** .316 .319 .197
Sig. (2-tailed) .798 .887 .798 .887 .923 .798 .798 .651 .972 .959 .821 .745 .003 .407 .485 .673
N 8 8 8 8 10 8 8 9 8 8 8 7 9 9 7 7
Correlation Coefficient .024 .234 .024 .234 .206 .024 -.024 -.379 -.157 -.193 -.305 -.072 .630 .163 .140 .023
Sig. (2-tailed) .955 .577 .955 .577 .567 .955 .955 .315 .711 .648 .463 .878 .069 .675 .765 .960
N 8 8 8 8 10 8 8 9 8 8 8 7 9 9 7 7
Spearman's rho for Experiment 3 - 
Grey-scale Funeral Advertisement 
Calm
Relaxed
Serene
Contented
Sad
Depressed
Lethargic
Fatigued
**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
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Frequency Tables for the elements of Involvement (RQ4) 
 
Appendix	  V:	  Experiment	  1	  (Funeral	  advertisement	  with	  no	  manipulations)
Descriptive Statistic: Perception of Advertisement with regard  to elements of advertising involvement
Unimportant/ImportantBori g/InterestingIrrelevant/Relevant to meUnexcitin/ExcitingMeans nothing/Means a lot Unappealing/AppealingMundane/FascinatingWorthless/ValuableUninvolving/InvolvingNot Needed/Needed by me
N Valid 15 14 15 15 14 15 12 15 14 15
Missing 1 2 1 1 2 1 4 1 2 1
Mean 4.67 3.86 3.6 2.13 4.29 4.27 3.25 4.6 4.43 3.4
Std. Error of Mean 0.54 0.455 0.321 0.35 0.37 0.556 0.279 0.434 0.562 0.466
Median 5 4 4 1 4 4 3.5 5 4.5 4
Mode 4a 4 4 1 4 4a 4 5 4a 4
Std. Deviation 2.093 1.703 1.242 1.356 1.383 2.154 0.965 1.682 2.102 1.805
Variance 4.381 2.901 1.543 1.838 1.912 4.638 0.932 2.829 4.418 3.257
Skewness -0.567 -0.396 -0.65 0.518 0.012 -0.447 -1.319 -0.615 -0.376 0.145
Std. Error of Skewness 0.58 0.597 0.58 0.58 0.597 0.58 0.637 0.58 0.597 0.58
Kurtosis -0.69 -0.745 -0.321 -1.724 0.22 -1.133 1.408 0.279 -0.963 -0.669
Std. Error of Kurtosis 1.121 1.154 1.121 1.121 1.154 1.121 1.232 1.121 1.154 1.121
Range 6 5 4 3 5 6 3 6 6 6
Minimum 1 1 1 1 2 1 1 1 1 1
Maximum 7 6 5 4 7 7 4 7 7 7
Sum 70 54 54 32 60 64 39 69 62 51
a Multiple modes exist. The smallest value is shown
Frequency Table
Unimportant/Important Frequency Percent Valid Percent Cumulative Percent Unappealing/Appealing Frequency Percent Valid Percent Cumulative Percent
Valid Unimportant 2 12.5 13.3 13.3 Valid Unappealing 3 18.8 20 20
2 1 6.3 6.7 20 2 1 6.3 6.7 26.7
4 4 25 26.7 46.7 4 4 25 26.7 53.3
5 2 12.5 13.3 60 5 1 6.3 6.7 60
6 2 12.5 13.3 73.3 6 4 25 26.7 86.7
Important 4 25 26.7 100 Appealing 2 12.5 13.3 100
Total 15 93.8 100 Total 15 93.8 100
Missing System 1 6.3 Missing System 1 6.3
Total 16 100 Total 16 100
Boring/Interesting Frequency Percent Valid Percent Cumulative Percent Mundane/Fascinating Frequency Percent Valid Percent Cumulative Percent
Valid Boring 2 12.5 14.3 14.3 Valid Mundane 1 6.3 8.3 8.3
2 1 6.3 7.1 21.4 2 1 6.3 8.3 16.7
3 2 12.5 14.3 35.7 3 4 25 33.3 50
4 4 25 28.6 64.3 Fascinating 6 37.5 50 100
5 2 12.5 14.3 78.6 Total 12 75 100
Interesting 3 18.8 21.4 100 Missing System 4 25
Total 14 87.5 100 Total 16 100
Missing System 2 12.5 Worthless/Valuable Frequency Percent Valid Percent Cumulative Percent
Total 16 100 Valid Worthless 1 6.3 6.7 6.7
Irrelevant to me/Relevant to meFrequency Percent Valid Percent Cumulative Percent 2 1 6.3 6.7 13.3
Valid Irrelevant 1 6.3 6.7 6.7 3 1 6.3 6.7 20
2 2 12.5 13.3 20 4 3 18.8 20 40
3 3 18.8 20 40 5 5 31.3 33.3 73.3
4 5 31.3 33.3 73.3 6 2 12.5 13.3 86.7
Relevant 4 25 26.7 100 Valuable 2 12.5 13.3 100
Total 15 93.8 100 Total 15 93.8 100
Missing System 1 6.3 Missing System 1 6.3
Total 16 100 Total 16 100
Unexciting/Exciting Frequency Percent Valid Percent Cumulative Percent Uninvolving/Involving Frequency Percent Valid Percent Cumulative Percent
Valid Unexciting 8 50 53.3 53.3 Valid Uninvolving 2 12.5 14.3 14.3
2 1 6.3 6.7 60 2 1 6.3 7.1 21.4
3 2 12.5 13.3 73.3 3 1 6.3 7.1 28.6
Exciting 4 25 26.7 100 4 3 18.8 21.4 50
Total 15 93.8 100 5 2 12.5 14.3 64.3
Missing System 1 6.3 6 2 12.5 14.3 78.6
Total 16 100 Involving 3 18.8 21.4 100
Means nothing/Means a lot to meFrequ ncy Percent Valid Percent Cumulative Percent Total 14 87.5 100
Valid Means nothing 2 12.5 14.3 14.3 Missing System 2 12.5
3 1 6.3 7.1 21.4 Total 16 100
4 5 31.3 35.7 57.1 Not Needed by me/Needed by meFrequency Percent Valid Percent Cumulative Percent
5 4 25 28.6 85.7 Valid Not Needed 3 18.8 20 20
6 1 6.3 7.1 92.9 2 3 18.8 20 40
Means a lot 1 6.3 7.1 100 4 5 31.3 33.3 73.3
Total 14 87.5 100 5 3 18.8 20 93.3
Missing System 2 12.5 Needed 1 6.3 6.7 100
Total 16 100 Total 15 93.8 100
Missing System 1 6.3
Total 16 100
Appendix	  V:	  Experiment	  2	  (Funeral	  advertisement	  without	  body	  copy)
Descriptive Statistic: Perception of Advertisement with regard to elements of advertising involvement
Unimportant/ImportantBoring/I erestingIrrelevant to me/Relevant to meUnexcitin/Exciting Means nothing to me/Means a lot to meUnappealing/AppealingMu d ne/FascinatingWorthless/ValuableUninvolving/InvolvingNot Needed by me/Needed by me
Valid 22 19 19 19 20 19 19 19 19 18
Missing 2 5 5 5 4 5 5 5 5 6
4.91 4.00 4.42 3.16 4.20 4.16 3.74 4.53 4.47 3.83
.383 .426 .421 .377 .462 .434 .425 .435 .400 .406
5.00 4.00 5.00 4.00 4.50 4.00 4.00 5.00 5.00 4.00
5a 5a 5 4 1a 6 5 4a 5 4a
1.797 1.856 1.835 1.642 2.067 1.893 1.851 1.896 1.744 1.724
3.229 3.444 3.368 2.696 4.274 3.585 3.427 3.596 3.041 2.971
-.555 -.175 -.402 -.281 -.337 -.472 -.097 -.482 -.689 -.332
.491 .524 .524 .524 .512 .524 .524 .524 .524 .536
-.379 -1.205 -.411 -1.199 -.995 -.868 -1.096 -.618 .050 -.407
.953 1.014 1.014 1.014 .992 1.014 1.014 1.014 1.014 1.038
6 6 6 5 6 6 6 6 6 6
1 1 1 1 1 1 1 1 1 1
7 7 7 6 7 7 7 7 7 7
108 76 84 60 84 79 71 86 85 69
Frequency Table
Frequency Percent Valid Percent Cumulative Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
Unimportant 1 4.2 4.5 4.5 Unappealing 3 12.5 15.8 15.8
2 2 8.3 9.1 13.6 2 1 4.2 5.3 21.1
3 1 4.2 4.5 18.2 3 2 8.3 10.5 31.6
4 4 16.7 18.2 36.4 4 4 16.7 21.1 52.6
5 6 25.0 27.3 63.6 5 3 12.5 15.8 68.4
6 2 8.3 9.1 72.7 6 5 20.8 26.3 94.7
Important 6 25.0 27.3 100.0 Appealing 1 4.2 5.3 100.0
Total 22 91.7 100.0 Total 19 79.2 100.0
Missing System 2 8.3 Missing System 5 20.8
24 100.0 24 100.0
Frequency Percent Valid Percent Cumulative Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
Boring 2 8.3 10.5 10.5 Mundane 3 12.5 15.8 15.8
2 3 12.5 15.8 26.3 2 3 12.5 15.8 31.6
3 3 12.5 15.8 42.1 3 2 8.3 10.5 42.1
4 2 8.3 10.5 52.6 4 3 12.5 15.8 57.9
5 4 16.7 21.1 73.7 5 5 20.8 26.3 84.2
6 4 16.7 21.1 94.7 6 2 8.3 10.5 94.7
Interesting 1 4.2 5.3 100.0 Fascinating 1 4.2 5.3 100.0
Total 19 79.2 100.0 Total 19 79.2 100.0
Missing System 5 20.8 Missing System 5 20.8
24 100.0 24 100.0
Frequency Percent Valid Percent Cumulative Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
Irrelevant 2 8.3 10.5 10.5 Worthless 2 8.3 10.5 10.5
2 1 4.2 5.3 15.8 2 1 4.2 5.3 15.8
3 2 8.3 10.5 26.3 3 2 8.3 10.5 26.3
4 4 16.7 21.1 47.4 4 4 16.7 21.1 47.4
5 5 20.8 26.3 73.7 5 3 12.5 15.8 63.2
6 2 8.3 10.5 84.2 6 4 16.7 21.1 84.2
Relevant 3 12.5 15.8 100.0 Valuable 3 12.5 15.8 100.0
Total 19 79.2 100.0 Total 19 79.2 100.0
Missing System 5 20.8 Missing System 5 20.8
24 100.0 24 100.0
Frequency Percent Valid Percent Cumulative Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
Unexcitng 6 25.0 31.6 31.6 Uninvolving 2 8.3 10.5 10.5
3 2 8.3 10.5 42.1 2 1 4.2 5.3 15.8
4 8 33.3 42.1 84.2 3 1 4.2 5.3 21.1
5 2 8.3 10.5 94.7 4 4 16.7 21.1 42.1
Exciting 1 4.2 5.3 100.0 5 6 25.0 31.6 73.7
Total 19 79.2 100.0 6 3 12.5 15.8 89.5
Missing System 5 20.8 Involving 2 8.3 10.5 100.0
24 100.0 Total 19 79.2 100.0
Frequency Percent Valid Percent Cumulative Percent Missing System 5 20.8
Means Nothing 4 16.7 20.0 20.0 24 100.0
3 3 12.5 15.0 35.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
4 3 12.5 15.0 50.0 Not Needed 3 12.5 16.7 16.7
5 4 16.7 20.0 70.0 2 1 4.2 5.6 22.2
6 3 12.5 15.0 85.0 3 2 8.3 11.1 33.3
means a lot 3 12.5 15.0 100.0 4 5 20.8 27.8 61.1
Total 20 83.3 100.0 5 5 20.8 27.8 88.9
Missing System 4 16.7 6 1 4.2 5.6 94.4
24 100.0 Needed 1 4.2 5.6 100.0
Total 18 75.0 100.0
Missing System 6 25.0
24 100.0
Mode
N
Mean
Std. Error of Mean
Median
Unexcitin/Exciting
Valid
Total
Unimportant/Important
Std. Deviation
Variance
Skewness
Std. Error of Skewness
Kurtosis
Std. Error of Kurtosis
Range
Minimum
Maximum
Sum
a. Multiple modes exist. The smallest value is shown
Valid
Total
Irrelevant to me/Relevant 
to me
Valid
Total
Uninvolving/Involving
Valid
Total
Unappealing/Appealing
Valid
Total
Mundane/Fascinating
Valid
Total
Worthless/Valuable
Valid
Total
Me ns nothing to 
me/Means a lot to me
Valid
Total
Boring/Interesting
Valid
Total
Not Needed by 
me/Needed by me
Valid
Total
Appendix	  V:	  Experiment	  3	  (Grey	  scale	  Funeral	  advertisement)
Descriptive Statistic: Perception of Advertisement with regard  to elements of advertising involvement
Unimportant/ImportantBoring/I erestingIrrelevant to me/Relevant to meUnexcitin/Exciting Means nothing to me/Means a lot to meUnappealing/AppealingMu d ne/FascinatingWorthless/ValuableUninvolving/InvolvingNot Needed by me/Needed by me
Valid 15 15 15 14 14 15 14 15 14 14
Missing 0 0 0 1 1 0 1 0 1 1
4.20 3.40 3.20 2.79 3.14 2.87 2.43 3.47 3.00 2.71
.470 .388 .416 .366 .417 .401 .359 .350 .419 .370
5.00 4.00 4.00 3.00 3.00 3.00 3.00 4.00 3.00 3.00
5 4 1a 1a 5 1a 1 3a 1 1a
1.821 1.502 1.612 1.369 1.562 1.552 1.342 1.356 1.569 1.383
3.314 2.257 2.600 1.874 2.440 2.410 1.802 1.838 2.462 1.912
-.587 -.653 -.373 -.182 -.133 -.143 -.045 -.614 -.139 -.012
.580 .580 .580 .597 .597 .580 .597 .580 .597 .597
-.546 -.959 -1.503 -1.268 -1.469 -1.669 -1.964 -.475 -1.498 -1.387
1.121 1.121 1.121 1.154 1.154 1.121 1.154 1.121 1.154 1.154
6 4 4 4 4 4 3 4 4 4
1 1 1 1 1 1 1 1 1 1
7 5 5 5 5 5 4 5 5 5
63 51 48 39 44 43 34 52 42 38
Frequency Table
Frequency Percent Valid Percent Cumulative Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
Unimportant 2 13.3 13.3 13.3 Unappealing 5 33.3 33.3 33.3
2 1 6.7 6.7 20.0 2 1 6.7 6.7 40.0
3 2 13.3 13.3 33.3 3 2 13.3 13.3 53.3
4 1 6.7 6.7 40.0 4 5 33.3 33.3 86.7
5 6 40.0 40.0 80.0 Appealing 2 13.3 13.3 100.0
6 2 13.3 13.3 93.3 Total 15 100.0 100.0
Important 1 6.7 6.7 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
Total 15 100.0 100.0 Mundane 6 40.0 42.9 42.9
Frequency Percent Valid Percent Cumulative Percent 3 4 26.7 28.6 71.4
Boring 3 20.0 20.0 20.0 Fascinating 4 26.7 28.6 100.0
2 1 6.7 6.7 26.7 Total 14 93.3 100.0
3 2 13.3 13.3 40.0 Missing System 1 6.7
4 5 33.3 33.3 73.3 15 100.0
Interesting 4 26.7 26.7 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
Total 15 100.0 100.0 Worthless 2 13.3 13.3 13.3
Frequency Percent Valid Percent Cumulative Percent 2 1 6.7 6.7 20.0
Irrelevant 4 26.7 26.7 26.7 3 4 26.7 26.7 46.7
2 1 6.7 6.7 33.3 4 4 26.7 26.7 73.3
3 2 13.3 13.3 46.7 Valuable 4 26.7 26.7 100.0
4 4 26.7 26.7 73.3 Total 15 100.0 100.0
Relevant 4 26.7 26.7 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
Total 15 100.0 100.0 Uninvolving 4 26.7 28.6 28.6
Frequency Percent Valid Percent Cumulative Percent 2 1 6.7 7.1 35.7
Unexciting 4 26.7 28.6 28.6 3 3 20.0 21.4 57.1
2 1 6.7 7.1 35.7 4 3 20.0 21.4 78.6
3 4 26.7 28.6 64.3 Involving 3 20.0 21.4 100.0
4 4 26.7 28.6 92.9 Total 14 93.3 100.0
Exciting 1 6.7 7.1 100.0 Missing System 1 6.7
Total 14 93.3 100.0 15 100.0
Missing System 1 6.7
Frequency Percent
Valid 
Percent
Cumulative 
Percent
15 100.0 Not Needed 4 26.7 28.6 28.6
Frequency Percent Valid Percent Cumulative Percent 2 2 13.3 14.3 42.9
Means nothing 3 20.0 21.4 21.4 3 3 20.0 21.4 64.3
2 2 13.3 14.3 35.7 4 4 26.7 28.6 92.9
3 3 20.0 21.4 57.1 Needed 1 6.7 7.1 100.0
4 2 13.3 14.3 71.4 Total 14 93.3 100.0
Means a lot 4 26.7 28.6 100.0 Missing System 1 6.7
Total 14 93.3 100.0 15 100.0
Missing System 1 6.7
15 100.0
Mode
N
Mean
Std. Error of Mean
Median
Valid
Total
Unimportant/Important
Std. Deviation
Variance
Skewness
Std. Error of Skewness
Kurtosis
Std. Error of Kurtosis
Range
Minimum
Maximum
Sum
a. Multiple modes exist. The smallest value is shown
Valid
Unexciting/Exciting
Valid
TotalMeans nothing to 
me/Means a lot to me
Unappealing/Appealing
Valid
Boring/Interesting
Valid
Irrelevant to me/Relevant 
to me
Total
Valid
Mundane/Fascinating
Valid
Total
Worthless/Valuable
Valid
Uninvolving/Involving
Valid
Total
Not Needed by 
me/Needed by me
Valid
Appendix	  V:	  Experiment	  4	  (Wedding	  advertisement	  with	  no	  manipulations)
Descriptive Statistic: Perception of Advertisement with regard  to elements of advertising involvement
Unimportant/ImportantBoring/I erestingIrrelevant to me/Relevant to meUnexcitin/Exciting Means nothing to me/Means a lot to meUnappealing/AppealingMu d ne/FascinatingWorthless/ValuableUninvolving/InvolvingNot Needed by me/Needed by me
Valid 16 16 16 16 17 17 17 15 16 16
Missing 1 1 1 1 0 0 0 2 1 1
3.31 2.81 2.81 2.63 2.82 3.24 2.82 3.80 3.50 2.75
.506 .449 .485 .427 .422 .474 .386 .439 .508 .423
3.00 3.00 2.50 2.00 2.00 3.00 3.00 4.00 4.00 2.50
1a 1 1 1 1 1 1 4 1 1
2.024 1.797 1.940 1.708 1.741 1.954 1.590 1.699 2.033 1.693
4.096 3.229 3.763 2.917 3.029 3.816 2.529 2.886 4.133 2.867
.284 .556 .489 .674 .628 .082 .009 -.549 .027 .353
.564 .564 .564 .564 .550 .550 .550 .580 .564 .564
-1.641 -.856 -1.371 -.864 -.790 -1.497 -1.639 -.376 -1.178 -1.207
1.091 1.091 1.091 1.091 1.063 1.063 1.063 1.121 1.091 1.091
5 5 5 5 5 5 4 5 6 5
1 1 1 1 1 1 1 1 1 1
6 6 6 6 6 6 5 6 7 6
53 45 45 42 48 55 48 57 56 44
Frequency Table
Frequency Percent Valid Percent Cumulative Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 4 23.5 25.0 25.0 1 6 35.3 35.3 35.3
2 3 17.6 18.8 43.8 3 3 17.6 17.6 52.9
3 3 17.6 18.8 62.5 4 3 17.6 17.6 70.6
5 2 11.8 12.5 75.0 5 2 11.8 11.8 82.4
6 4 23.5 25.0 100.0 6 3 17.6 17.6 100.0
Total 16 94.1 100.0 Total 17 100.0 100.0
Missing System 1 5.9
17 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 6 35.3 35.3 35.3
Frequency Percent Valid Percent Cumulative Percent 2 1 5.9 5.9 41.2
1 6 35.3 37.5 37.5 3 3 17.6 17.6 58.8
2 1 5.9 6.3 43.8 4 4 23.5 23.5 82.4
3 4 23.5 25.0 68.8 5 3 17.6 17.6 100.0
4 2 11.8 12.5 81.3 Total 17 100.0 100.0
5 1 5.9 6.3 87.5
6 2 11.8 12.5 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
Total 16 94.1 100.0 1 3 17.6 20.0 20.0
Missing System 1 5.9 3 1 5.9 6.7 26.7
17 100.0 4 7 41.2 46.7 73.3
5 1 5.9 6.7 80.0
Frequency Percent Valid Percent Cumulative Percent 6 3 17.6 20.0 100.0
1 7 41.2 43.8 43.8 Total 15 88.2 100.0
2 1 5.9 6.3 50.0 Missing System 2 11.8
3 2 11.8 12.5 62.5 17 100.0
4 2 11.8 12.5 75.0
5 2 11.8 12.5 87.5
Frequency Percent
Valid 
Percent
Cumulative 
Percent
6 2 11.8 12.5 100.0 1 5 29.4 31.3 31.3
Total 16 94.1 100.0 3 2 11.8 12.5 43.8
Missing System 1 5.9 4 4 23.5 25.0 68.8
17 100.0 5 2 11.8 12.5 81.3
6 2 11.8 12.5 93.8
Frequency Percent Valid Percent Cumulative Percent 7 1 5.9 6.3 100.0
1 6 35.3 37.5 37.5 Total 16 94.1 100.0
2 3 17.6 18.8 56.3 Missing System 1 5.9
3 2 11.8 12.5 68.8 17 100.0
4 2 11.8 12.5 81.3
5 2 11.8 12.5 93.8
Frequency Percent
Valid 
Percent
Cumulative 
Percent
6 1 5.9 6.3 100.0 1 6 35.3 37.5 37.5
Total 16 94.1 100.0 2 2 11.8 12.5 50.0
Missing System 1 5.9 3 1 5.9 6.3 56.3
17 100.0 4 5 29.4 31.3 87.5
5 1 5.9 6.3 93.8
Frequency Percent Valid Percent Cumulative Percent 6 1 5.9 6.3 100.0
1 5 29.4 29.4 29.4 Total 16 94.1 100.0
2 4 23.5 23.5 52.9 Missing System 1 5.9
3 2 11.8 11.8 64.7 17 100.0
4 3 17.6 17.6 82.4
5 1 5.9 5.9 88.2
6 2 11.8 11.8 100.0
Total 17 100.0 100.0
a. Multiple modes exist. The smallest value is shown
Kurtosis
N
Mean
Std. Error of Mean
Median
Mode
Std. Deviation
Variance
Skewness
Std. Error of Skewness
Std. Error of Kurtosis
Range
Minimum
Maximum
Sum
Unappealing/Appealing
Valid
Mundane/Fascinating
Unexcitin/Exciting
Valid
Valid
Total
Irrelevant to me/Relevant to 
me
Valid
Total
Unimportant/Important
Valid
Total
Boring/Interesting
Valid
Worthless/Valuable
Valid
Total
Valid
Total
Means nothing to 
me/Means a lot to me
Total
Uninvolving/Involving
Valid
Total
Not Needed by 
me/Needed by me
Valid
Appendix	  V:	  Experiment	  5	  (Wedding	  advertisement	  without	  body	  copy)
Descriptive Statistic: Perception of Advertisement with regard  to elements of advertising involvement
Unimportant/ImportantBoring/I erestingIrrelevant to me/Relevant to meUnexcitin/Exciting Means nothing to me/Means a lot to meUnappealing/AppealingMu d ne/FascinatingWorthless/ValuableUninvolving/InvolvingNot Needed by me/Needed by me
Valid 14 13 14 13 12 14 12 12 10 12
Missing 2 3 2 3 4 2 4 4 6 4
3.86 4.23 3.29 3.23 3.58 3.64 3.58 4.00 3.20 2.67
.543 .601 .624 .590 .668 .668 .645 .663 .757 .620
4.00 5.00 3.50 3.00 3.50 3.00 3.00 4.00 2.50 1.50
1a 1a 1 1 1 1 1a 1a 1 1
2.033 2.166 2.335 2.127 2.314 2.499 2.234 2.296 2.394 2.146
4.132 4.692 5.451 4.526 5.356 6.247 4.992 5.273 5.733 4.606
.033 -.466 .402 .320 .242 .268 .396 0.000 .556 1.050
.597 .616 .597 .616 .637 .597 .637 .637 .687 .637
-.822 -1.000 -1.336 -1.202 -1.347 -1.686 -1.182 -1.256 -1.500 -.105
1.154 1.191 1.154 1.191 1.232 1.154 1.232 1.232 1.334 1.232
6 6 6 6 6 6 6 6 6 6
1 1 1 1 1 1 1 1 1 1
7 7 7 7 7 7 7 7 7 7
54 55 46 42 43 51 43 48 32 32
Frequency Table
Frequency Percent Valid Percent Cumulative Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 3 18.8 21.4 21.4 1 5 31.3 35.7 35.7
3 3 18.8 21.4 42.9 3 3 18.8 21.4 57.1
4 3 18.8 21.4 64.3 4 1 6.3 7.1 64.3
5 2 12.5 14.3 78.6 6 2 12.5 14.3 78.6
6 1 6.3 7.1 85.7 7 3 18.8 21.4 100.0
7 2 12.5 14.3 100.0 Total 14 87.5 100.0
Total 14 87.5 100.0 Missing System 2 12.5
Missing System 2 12.5 16 100.0
16 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
Boring/Interesting Frequency Percent Valid Percent Cumulative Percent 1 3 18.8 25.0 25.0
1 3 18.8 23.1 23.1 2 1 6.3 8.3 33.3
3 1 6.3 7.7 30.8 3 3 18.8 25.0 58.3
4 2 12.5 15.4 46.2 4 1 6.3 8.3 66.7
5 3 18.8 23.1 69.2 5 1 6.3 8.3 75.0
6 2 12.5 15.4 84.6 6 1 6.3 8.3 83.3
7 2 12.5 15.4 100.0 7 2 12.5 16.7 100.0
Total 13 81.3 100.0 Total 12 75.0 100.0
Missing System 3 18.8 Missing System 4 25.0
16 100.0 16 100.0
Frequency Percent Valid Percent Cumulative Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 6 37.5 42.9 42.9 1 3 18.8 25.0 25.0
3 1 6.3 7.1 50.0 3 2 12.5 16.7 41.7
4 3 18.8 21.4 71.4 4 2 12.5 16.7 58.3
5 1 6.3 7.1 78.6 5 2 12.5 16.7 75.0
6 1 6.3 7.1 85.7 7 3 18.8 25.0 100.0
7 2 12.5 14.3 100.0 Total 12 75.0 100.0
Total 14 87.5 100.0 Missing System 4 25.0
Missing System 2 12.5 16 100.0
16 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
Frequency Percent Valid Percent Cumulative Percent 1 4 25.0 40.0 40.0
1 5 31.3 38.5 38.5 2 1 6.3 10.0 50.0
3 2 12.5 15.4 53.8 3 1 6.3 10.0 60.0
4 2 12.5 15.4 69.2 4 1 6.3 10.0 70.0
5 2 12.5 15.4 84.6 6 2 12.5 20.0 90.0
6 1 6.3 7.7 92.3 7 1 6.3 10.0 100.0
7 1 6.3 7.7 100.0 Total 10 62.5 100.0
Total 13 81.3 100.0 Missing System 6 37.5
Missing System 3 18.8 16 100.0
16 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
Frequency Percent Valid Percent Cumulative Percent 1 6 37.5 50.0 50.0
1 4 25.0 33.3 33.3 2 1 6.3 8.3 58.3
3 2 12.5 16.7 50.0 3 1 6.3 8.3 66.7
4 2 12.5 16.7 66.7 4 2 12.5 16.7 83.3
5 1 6.3 8.3 75.0 6 1 6.3 8.3 91.7
6 1 6.3 8.3 83.3 7 1 6.3 8.3 100.0
7 2 12.5 16.7 100.0 Total 12 75.0 100.0
Total 12 75.0 100.0 Missing System 4 25.0
Missing System 4 25.0 16 100.0
16 100.0
N
Mean
Std. Error of Mean
Median
Unexcitin/Exciting
Valid
Total
a. Multiple modes exist. The smallest value is shown
Mode
Std. Deviation
Variance
Skewness
Std. Error of Skewness
Kurtosis
Std. Error of Kurtosis
Range
Minimum
Maximum
Sum
Valid
Total
Irrelevant to me/Relevant to 
me
Valid
Total
Uninvolving/Involving
Valid
Total
Unappealing/Appealing
Valid
Total
Mundane/Fascinating
Valid
Total
Worthless/Valuable
Valid
Total
Means nothing to 
me/Means a lot to me
Unimportant/Important
Valid
Total
Valid
Total
Not Needed by 
me/Needed by me
Valid
Total
Appendix	  V:	  Experiment	  6	  (Grey-­‐scale	  Wedding	  advertisement)
Descriptive Statistic: Perception of Advertisement with regard  to elements of advertising involvement
Unimportant/ImportantBoring/InterestingIrrelevant to me/Relevant to meUn xcitin/Exci ingMea s nothing to me/Means a lot to meUnappealing/AppealingMu d ne/FascinatingWorthless/ValuableUninvolving/InvolvingNot Needed by me/Needed by me
Valid 12 12 11 11 12 13 15 13 13 13
Missing 5 5 6 6 5 4 2 4 4 4
4.17 4.08 4.27 4.27 4.25 4.38 4.33 4.62 4.38 4.08
.548 .570 .557 .675 .629 .656 .599 .561 .594 .593
4.00 4.00 4.00 5.00 4.50 5.00 5.00 5.00 5.00 4.00
3 4 4a 1a 5a 7 1a 5 5a 2a
1.899 1.975 1.849 2.240 2.179 2.364 2.320 2.022 2.142 2.139
3.606 3.902 3.418 5.018 4.750 5.590 5.381 4.090 4.590 4.577
.097 -.223 -.139 -.351 -.194 -.232 -.428 -.520 -.353 .245
.637 .637 .661 .661 .637 .616 .580 .616 .616 .616
-.770 -.447 -.157 -1.344 -1.074 -1.610 -1.473 -.861 -1.007 -1.416
1.232 1.232 1.279 1.279 1.232 1.191 1.121 1.191 1.191 1.191
6 6 6 6 6 6 6 6 6 6
1 1 1 1 1 1 1 1 1 1
7 7 7 7 7 7 7 7 7 7
50 49 47 47 51 57 65 60 57 53
Frequency Table
Frequency Percent
Valid 
Percent
Cumulative 
Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 1 5.9 8.3 8.3 1 2 11.8 15.4 15.4
2 1 5.9 8.3 16.7 2 2 11.8 15.4 30.8
3 3 17.6 25.0 41.7 3 1 5.9 7.7 38.5
4 2 11.8 16.7 58.3 4 1 5.9 7.7 46.2
5 2 11.8 16.7 75.0 5 2 11.8 15.4 61.5
6 1 5.9 8.3 83.3 6 1 5.9 7.7 69.2
7 2 11.8 16.7 100.0 7 4 23.5 30.8 100.0
Total 12 70.6 100.0 Total 13 76.5 100.0
Missing System 5 29.4 Missing System 4 23.5
17 100.0 17 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 2 11.8 16.7 16.7 1 3 17.6 20.0 20.0
2 1 5.9 8.3 25.0 2 2 11.8 13.3 33.3
4 4 23.5 33.3 58.3 4 1 5.9 6.7 40.0
5 3 17.6 25.0 83.3 5 3 17.6 20.0 60.0
7 2 11.8 16.7 100.0 6 3 17.6 20.0 80.0
Total 12 70.6 100.0 7 3 17.6 20.0 100.0
Missing System 5 29.4 Total 15 88.2 100.0
17 100.0 Missing System 2 11.8
17 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 1 5.9 9.1 9.1
Frequency Percent
Valid 
Percent
Cumulative 
Percent
2 1 5.9 9.1 18.2 1 1 5.9 7.7 7.7
3 1 5.9 9.1 27.3 2 2 11.8 15.4 23.1
4 3 17.6 27.3 54.5 3 1 5.9 7.7 30.8
5 3 17.6 27.3 81.8 5 5 29.4 38.5 69.2
7 2 11.8 18.2 100.0 6 1 5.9 7.7 76.9
Total 11 64.7 100.0 7 3 17.6 23.1 100.0
Missing System 6 35.3 Total 13 76.5 100.0
17 100.0 Missing System 4 23.5
17 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 2 11.8 18.2 18.2
Frequency Percent
Valid 
Percent
Cumulative 
Percent
2 1 5.9 9.1 27.3 1 2 11.8 15.4 15.4
3 1 5.9 9.1 36.4 2 1 5.9 7.7 23.1
4 1 5.9 9.1 45.5 3 1 5.9 7.7 30.8
5 2 11.8 18.2 63.6 4 2 11.8 15.4 46.2
6 2 11.8 18.2 81.8 5 3 17.6 23.1 69.2
7 2 11.8 18.2 100.0 6 1 5.9 7.7 76.9
Total 11 64.7 100.0 7 3 17.6 23.1 100.0
Missing System 6 35.3 Total 13 76.5 100.0
17 100.0 Missing System 4 23.5
17 100.0
Frequency Percent
Valid 
Percent
Cumulative 
Percent
1 2 11.8 16.7 16.7
Frequency Percent
Valid 
Percent
Cumulative 
Percent
2 1 5.9 8.3 25.0 1 1 5.9 7.7 7.7
3 1 5.9 8.3 33.3 2 3 17.6 23.1 30.8
4 2 11.8 16.7 50.0 3 2 11.8 15.4 46.2
5 3 17.6 25.0 75.0 4 2 11.8 15.4 61.5
7 3 17.6 25.0 100.0 5 1 5.9 7.7 69.2
Total 12 70.6 100.0 6 1 5.9 7.7 76.9
Missing System 5 29.4 7 3 17.6 23.1 100.0
17 100.0 Total 13 76.5 100.0
Missing System 4 23.5
17 100.0
Mode
N
Mean
Std. Error of Mean
Median
Unimportant/Important
Std. Deviation
Variance
Skewness
Std. Error of Skewness
Kurtosis
Std. Error of Kurtosis
Range
Minimum
Maximum
Sum
a. Multiple modes exist. The smallest value is shown
Valid
Total
Boring/Interesting
Valid
Total
Irrelevant to 
me/Relevant to me
Valid
Total
Uninvolving/Involving
Unexcitin/Exciting
Valid
Valid
Total
Worthless/Valuable
Valid
Total
Means nothing to 
me/Means a lot to me
Total
Unappealing/Appealing
Valid
Total
Mundane/Fascinating
Valid
Total
Not Needed by 
me/Needed by me
Valid
Total
Valid
Total
